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37 SOUPS and SOUP MIXES 


Vary your menus with these delicious soups, 
concentrated. You get as much as 8 gallons 
from a 16 oz. jar. Saves space, very low cost 


per serving. 





WONDERFUL REAL FRUIT FLAVOR GELATINES 


Choose our regular gelatines or the VITAMIN A 
ADDED gelatines (designed to meet Vitamin A 


needs in growing children as outlined by the U.S. 
\ Dept. of Agr. report) exotic fruit flavors. 
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INSTANT STIR 'N SERVE COLD WATER PUDDINGS and OTHER PUDDINGS 


The latest labor-saving dessert. Just add water, stir 1 minute and serve. Preserves the 
fresh fruit flavor because it needs no cooking. Made with 28% butterfat milk as are 
our famous cream tapioca, whole wheat, sugar or salt free puddings. 


25 PASTRY MIXES 


Cakes, pie crust, wonderful sweet rolls, coffee cakes, doughnuts (a camper’s favorite), 
hot rolls, waffles, muffins, biscuits. Just add water and bake. 


TOPPINGS, FILLINGS, STIR 'N FROST BUTTER CREME ICINGS 


some more labor-saving delicious desserts. Pie fillings, marshmallow and meringues, 
instant icing, with creamy rich flavors, ready to serve in seconds. 


CANNED MEAT PRODUCTS, MEAT LOAF EXTENDER, PORK & BEEF BARBECUE, SPAGHETTI 
SAUCES (MEATLESS AND WITH MEAT), CHIL! & BEANS, AND MANY OTHER PRODUCTS 


NEW BERNARD DETERGENTS 


TRUSUDS for Clothes and Dishes e SANI-CIDE Odorless Detergent and —— 
Sanitizer 
7? ~hanical Dish- : 
SPARK-(-DISH for Mechanical Dish B-B-B DETERGENT for Dishes and z= 


washers “fy iy Wis 
Fabrics 
POWDERED BORAX HAND SOAP: For PLASTIC STAIN-WIPE-A-WAY — Not a 
Removing Outdoor Dirt and Grime bleach. Removes stains from plastic 
® NEUTRAL FLOOR CLEANER ware like magic. 


CAMP NAME 
ADDRESS CITY AND STATE 


WE MANUFACTURE EVERY PRODUCT IN OUR 4 PLANTS AND SHIP FROM THE WAREHOUSE 
NEAREST YOU ACROSS THE COUNTRY, IN GUAM, HAWAII, AND ALASKA. 
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WONDERFUL NEWS! | 


.. and You can be SURE that the cost of 





your Tuition Refund Insurance and all Sick- 
ness an d Accident plans which include Polio 


coverage placed with HNW&R will be re- 
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duced (as soon as calculations of risk are 
completed) to the full extent made possible 


by the elimination or lessening of the peril of 






Polio infection or epidemic! 
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Higham, Neilson, Whitridge & Reid, Inc. 


‘ 


Member of American Camping Associatio 
PHILADELPHIA * BOSTON « CHICAGO 
LOS ANGELES « NASHVILLE 


HNWE&R leads the nation in camp insurance more 
than 500,000 persons in over 3,500 camps protected 
by HNWA&R during 1954 
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Ernie's, preserving the intimate Bohemian tradition of old 
San Francisco, is known to epicures far and wide for me- 
ticulous and unhurried service from a rich and varied 
menu. Fowl in season and always good fresh fish to say 
nothing of steaks and chops. Ernie’s experienced chefs 
know the plus value given these favorites by Sexton famous 
sauces. You will find a taste sensation sauce at Sexton’s for 


every purpose, 


JOHN SEXTON @4 CO CHICAGO, 1055 
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AMERICAN 
Approved 


PLAYGROUND 
EQUIPMENT 


Unsurpassed in Design, 
Safety and Performance 


®@ It’s the plus factor that makes 
American the most respected name 
in Playground Equipment... Plus 
in design—American leads the field. 
... Plus in performance— Approved 
Equipment stronger, more ruggedly 
built to assure a lifetime of perfect 
repair-free service ... Plus in safety — 
for American craftsmen are aware of 
their responsibility for the safety of 
your children, Thus, with American 
you receive far superior design and 
performance and unmatched safety. 


Write for Literature 
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AMERICAN 


PLAYGROUND DEVICE CO. 
ANDERSON, INDIANA, U.S.A 
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LETTERS 


Fun at Who's Expense 

| was pleased to see the article 
in the March issue on the very 
important subject of “How Camps 
can help Reduce Racial Tensions.” 
| think Mrs. Duveneck’s approach 
is very sensible and her suggestions 
helpful. 

As another aspect of a compre- 
hensive program aimed at reducing 
inter-group tension and developing 
inter-group friendship, we might 
well devote some effort to ridding 
our Camp programs of all terms and 
activities derogatory to members of 
minority groups. 

I’m sure camping people all rea- 
lize that in referring to certain rac- 
ial and national groups, such as the 
Negroes or the Italians, one ought 
to use only the proper names of 
those groups and should never em- 
ploy the insulting nicknames that 
have been invented. Nevertheless, | 
have occasionally heard in camps 
such terms as “pickaninny,” “mam- 
my and even “darky.” 

How respectfully do we treat the 
Indians? My guess is that Indian 
women and children are frequently 
(though unintentionally) insulted 
in our camps by being called 
squaws and papooses. 

| know a camp which has an 
‘Indian Village’ unit, with a pro- 
gram emphasis on Indian lore for 
the purpose of developing the 
campers’ appreciation of the Amer- 
ican Indians. Along with learning 
real Indian legends and songs, the 
campers learn a few “fun songs.” 
One of these songs refers to a 
“long-nosed squaw.” The whole 
song is quite offensive when you 
stop to think about it. But the 
campers and their counselors just 
never have stopped to think about 
it. 

[his declassing of a group of 
people through the use of a special 
nomenclature is just as offensive 
when applied to the Negro people 
Or any minority group, whether 
racial, national, or religious. | 
don’t think camping people are the 
kind who deliberately insult others, 
but | do feel it is necessary to call 


from readers 


our attention to the somewhat sub- 
tle insults of which many of us 
have been guilty out of our ignor- 
ance. 

In camp songs, for instance, | 
learned as a camper a song about 
a poor old “Chinaman,” (I wonder 
how many of us realize that this 
term is offensive to the Chinese) 
whose “teeth were short and his 
nails were long.” It was fun to sing 
but the enjoyment wasn’t worth the 
acquiring of a hurtful stereotype. 

Minstrel shows are another form 
of ridiculing a racial group, which 
is sometimes engaged in by camp- 
ers. Minstrel shows depict Negroes 
as endowed with various undesira- 
ble traits—laziness, unbelievable 
stupidity, fear of ghosts, and many 
others. Minstrel show characters 
are supposed to be entertaining. 

This is not my idea of “good, 
clean, fun.” There is no place in 
a camping program for this kind of 
entertainment at the expense of a 

people. And of 
shows are harmful 


race of 
course minstrel 
to white people, who learn from 
them attitudes of smug superiority, 
which are often so well hidden from 
themselves that they can't admit to 
owning them. 

If we stop to 
probably all of us 
many more examples of such arro 
gant, undemocratic behavior. Now 
is the time, before the camping 
season opens, to begin planning to 
eliminate from our programs the 
insulting terms and other 


whole 
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Letters 





mE sg YOUR CAMP with 
forms of subtle white supremacy. 
(I use the term subtle because | oy M iT Hi 


believe these things are usually too 


subtle to be noticed by white peo- : 
ple.) The camp director should not 
attempt this alone, of course, but 
in cooperation with the camp staff. | | 
Camping is fun. We owe it to “S 
our Campers to take care that all | 


of us may have fun together and ' 
that our fun is never at the expense ’ | 
of someone else. | : 
Helen Talbot | 
University of Oregon, Eusene |) ENDORSED BY PROFESSIONAL FIRE FIGHTERS 
Back-pack INDIAN FIRE PUMPS 


In reply to “Enthusiastic Re are a “must” to er camps safe. 
+s . ‘ a . ‘ ‘sa ' ° Ts, y ) > " 
sponse” (page 8, March issue,) you Don’t take chances! Protect property 


‘le “ely | ruard lives with the equipment used by 
used the title, Reverend, before my _ fe eee : dig he. 
id forest rangers and fire depts. Use only clear 


é , a i ‘ Mr. Chal- arr , 
name. | am a layman, Mr. Chal ety ie ‘+r. Brass pump hurls powerful stream o1 


“General Principles” Reissued 


water. 


oner. : ‘ee nozzle adjusts to spray. INDIAN FIRE 
E. Hilton Chaloner PUMPS are a “One Man Fire Department.” 
St. George's Episcopal 3 | ‘ . 
Church Camps Here's What Camp Directors Say: 
Saugerties, N. Y. “| wouldn't think of opening camp without 
Our apologies to Mr. Chaloner, our INDIAN FIRE PUMPS.” 
whose “General Principles for all R. P. Tappenden, Camp Adanac 


| » “Choice for Quality 
Counselors” has brought such en- ” it i ith- 
thusiastic response that we have the WORLD OVER" = —-- ten elma cama. 
( , , , i / 
rae | | | f many INDIAN Fire pumps O¥t INDIANS. 
ordered an additional supply, now oem Ga fin: deel alien 00 Max J. Lorber, Camp Nebagamon 


available to interested directors. || years’ use. They’re built to 


See pave 19. January. 1955. issue last. Tanks are electric seam “We have 18 INDIAN FIRE PUMPS strategical- 
a | iis — Sites welded . . . no leakage. 5 ly jocated. Wouldn’t be without them.” 

for copy of the article. For order- | gal. capacity. Send for cata- . 

ing extra copies, please enclose | log Merrill J. Durdan, Camp Conrad Weiser 


a ee INDIAN DRINKING WATER 
& SUPPLY TANK No. 75G 


Good Public Relations |] Many uses in every camp. Portable. 5 gal. capacity 
oO hikes canoe rins ere Ci ies yater coffee oft 
| thought vou would be inter ror hikes, ca nd. ' aw er Bg 
. . drinks. Completely sanitary Push button faucet Send 
ested in a folder which has been fer circular. 
issued by the Southeastern Section, 
ACA, giving a list of the accredited | ‘ ¥ SMITH 
camps of this Section. These were | RITESIZE SPRAYER 


> a ) j , > y . ‘ | 
the camps visited by Lewis C. in @ GAL. Companssen Alm 
Reimann and evaluated by the | 
‘ Light weight. Extra long hose so 


Standards Committee of which I jf : “ \] sprayer can be set down when 
$ 
am chairman. hi being used Adjustable nozzie for roses, flowers § rops fruit 
: . } j sho : é lone cists nce Sp ay S rays 

A total of 41 camps of our Sec | ) _— | “ itis and brush control 
tion requested visitation. Four of | SMITH 
these could not meet the standards | Pe | ° 

| cena | Streamlined BLIZZARD Sprayer 

and were not accredited. | ‘dj 

—_ : » Worid’ finest contins 

Thirty-five thousand of the fold et Gicie mine 
, sprayer. Pump bar 


trees, ete EFycellient for veed 


ers were ordered by the 37 camps | | a | s heavy, seamless 
and have been used in their camp | 


fr ass Tank is solid COp 


a per highly polished 
promotion programs Families pa- — ay Slow pumping throws 2 SIZES 
PINT QUART 


tronizing southern camps will cer- Gg continuous mist spray 
‘ , ‘ . ‘ ar | : Every camp needs them (39 OUNCES) 
tainly know about our standards 


program Send for circulars describing any of the items above 
C. Walton Johnson 


camp Sequoyah, | D. B. SMITH & CO. 417 Main St., Utica 2, N.Y. 


Weaverville, N. ¢ 
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How well are you 
meeting campers 
spiritual needs? 


logether, these two books provide a 


complete guide 1o spiritual elements 


n camp life Buy both and we'll 
send you, in addition, a useful recrea 


tion “field manual” 


FREE*_ 
WORSHIP WAYS FOR CAMP 


CLARICE M. BOWMAN 








For the specifically re 
ligious camp occasions, 
this creative 
hook provides a wealth 
of materials prayers, 
graces, Scriptural aids, 
poetry, devotional sug 
vestions, etc. Selected 
especially for camp use, 
these worship resources 


source 


are graded hey age ley 
reference and 
thie how of 


els, and arranged tor easy 
use, Miss Bowman explains 
worship, and points the way to 


services more meaningtul to young people. 
$3.00 


making 





Book Reviews 








SPIRITUAL VALUES IN 
CAMPING —_ 


ar 
are 


CLARICE M. BOWMAN 
llere, Vises Bowman goes 
beyond the formal wor eet ae 
ship propram cr show 4 | ’ 


how the entire Camping 


experience can contrib 
ute to the spiritual 
growth af young people. 
She relates het 


son concretely 1 the 


discus 


overall 
daily activities, ¢ amp di 
rectors and Counse lors will find this book 


program and 


stimulating and practical. “Shows ways in 


which spiritual values can be achieved. 


suggestions on 


$4.00 


with some very concrets 


program scheduling.” Camping 

















%& Yours FREE if you buy both of the above 
books: 


HOW TO HELP FOLKS HAVE FUN 


HELEN and LARRY EISENBERG 


Hundreds of on-the-spot ideas to help the 
counselor make fun sessions crackle 
“held manual” of mixers. 


busy 
\ compact 
stunts, 
ship Library) 


games, easy refreshments 


Reguiat price, 





At your bookstore or direct 


ASSOCIATION PRESS 


Publishers of 
THE CAMP PROGRAM BOOK 


by Catherine T. Hammett and 
Virginia Musselman 


291 Broadway, N.Y.C. 7 














skits, | 


$1.00) 


A Department Conducted by Prof. Charles Weckwerth, Director of 


Recreation and Camping, Springfield (Mass.) College 


Better Understanding of Children 


Aim of Comprehensive and Readable Book 


The Emotional Problems of Children 

— A Guide for Parents 

AUTHORS: Harry Joseph, M. D., 
Gorden Zern 

PUBLISHER: Crown Publishers, Inc.. 
419 Fourth Ave., New York 16. 
1954, $3.75 

REVIEWER: Pauline § L. 
Camp Regis 


Humes. 


This book is a simple, compre- 
hensive and excellent guide for any 
individual interested in or working 
with children. It vast 
amount of material on development, 
from birth through puberty and 
adolescence. 

Much of the 
sure, familiar to all of us. It 
been said and written many times 
before, but to be able to review 
our knowledge through such a com 
prehensive and readable book its 
worthwhile 

Some of the section and chapte: 
headings give an idea of the scope 
of this book How The Child 
Grows; Background for Emotional 
Health; When Does The Child 
Need Help? An interesting chapte: 
on Camping describes such expert- 
ence as a tool for Social Educa- 
tion. This chapter gives a good 
Statement on what our purposes 
can and should be. 


Covers a 


material is. | am 
has 


For camp people this book can 
increase our understanding = of 
growth and behavior while giving 
some definitive answers to specific 
questions that we might have. In 
a practical and clear way, it an 
swers questions and gives insight 
into such common occurrences as 
thumb-sucking, bed-wetting, and 
the numerous questions children 
ask. 

The chapter on discipline alone 
— Our attitudes toward punish- 
ment and why we hold our par 
ticular view — is worth the price 
of this book. 


Be an Expert with 

Map and Compass 

AUTHOR: Bjorn Kjellstrom 

PUBLISHER: American Orienteering 
service, 205 Sth Ave., New 
York |. 1955, $2.00. 


The sub-title of this book is 
“The Orienteering Handbook,” and 
in this day, very few camp people 
do not have at least a basic knowl- 
edge of what orienteering is. The 
book is designed not only to give 
you more knowledge of this sport, 
but also to make you so enthusias- 
tic that you will want to 
your fun to others. 

Orienteering has come to be an 


Dass on 


Mary Meixner drawing 


important part of many good camp- 
craft and tripping programs. Yet, 
since it is relatively new, few coun- 
selors know enough about it to 
make the program really interest- 
ing and vital to campers. This book 
is designed to overcome this. 
It is divided into three 
“Fun with Maps Alone,” “Fun 
with Compass Alone,” and “Fun 
with Map and Compass Together.” 
A training map, a training compass 
and a practicing protractor, all re- 
movable, are also provided for easy 
referral as you read the book. 
Though it is necessary to learn 
technical terms in orienteer- 


parts: 


some 
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ing, the preliminary details, which 
might be cumbersome to some 
young campers, are presented in 
such a way as to arouse their curi- 
osity, and make a real “fun” game 
of the learning. Many of the quiz- 
zes, projects and practices are most 
adaptable as campfire games. 
Campers will learn, for instance, the 
points of the compass without even 
realizing they are being taught. 

Many of the practice techniques 
and quizzes necessary before you 
“hit the road” are appropriate for 
indoor, rainy day activities, so that 
your program can proceed regard- 
less of weather. 

Your older campers will get a 
great deal out of this book reading 
it themselves, and trying some of 
its ideas. There is very little straight 
text, the book being interspersed 
with interesting-looking — illustra- 
tions 

Whether you go into a detailed 
program of orienteering, or whether 
you just want to familiarize camp- 
ers with contour map reading pre- 
liminary to a mountain trip, this 
Handbook will find its ready place 
in your Camp. 


Bird Houses 
AUTHOR: L. 
Slepicka 
PUBLISHER: Chas. A. Bennett 
Inc. Peoria, Ill. $1.75. 

REVIEWER: Herbert A. Sweet. 
Acorn Farm Camp, Carmel, In- 
diana 


Day Perry and Frank 


Co. 


What boy has not tried at one 
time or the other to build a bird 
house? Many girls too have a bit 
of sawdust in their blood and have 
a yen to use the tools of carpentry 
trade. Here is a book for young 
and old carpenters for it has simple, 
accurate directions which will an- 
swer all of the questions your camp- 
ers have about making livable 
homes for birds. 

There are drawings of plans for 
making *many kinds of nesting 
boxes as well as descriptions of 
birds that use bird [his 
book will help correlate the nature 
program with camp craft activities. 

[here is also a table showing the 
dimensions of boxes for a number 
of species. It includes the size of 
the nesting cavity, the depth, height 


houses. 
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of entrance from the floor, diameter 
of the entrance hole, and height 
of house above the ground. 

This attractive book will help 
build bird houses which will be 
“rented” soon. These are built with 
a minimum of tools and as the di- 
rections are easy to follow, the 
houses are fun to build. 


Milestones for Modern Teens 

AUTHOR: John and Dorathea Craw- 
ford 

PUBLISHER: Wm. 


Morrow & Co.. 


425 Fourth Ave., New York 16. 
1955, $3.00. 

REVIEWER: Mrs. Frank W. Sulli- 
van, Girl Scouts of Chicago 
Although this book is geared to 

readers in the teen-age group, i 

would seem that perhaps it might 

best achieve its goal if those work- 
ing toward a better understanding 
of our youth would take time out 
to read “Milestones For Modern 

Teens.” 

It has the power to recapture for 
this audience the typical adolescent 


= t*s"-. - >a 


it’s time for 


ARD 


INSURANCE 


NOW, before it’s too late, arrange for MEDICAL EX- 
PENSE PROTECTION for your campers and staff. 


CONTINENTAL offers a wide range of CAMP-GUARD 


plans for every camp: organizational, church and private. 


Your insurance neighbor — local agent or broker — is the 
man to contact for Continental’s CAMP-GUARD IN.- 
SURANCE and PERSONALIZED SERVICE. See 


him today! 


member of American 
Camping Association 


Continental 


CASUALTY COMPANY. 


Summer Camp Department 
310 South Michigan + Chicago 4, Illinois 
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problems which are only as new as 
those facing them for the first time. 

This is a book designed to help 
young people seek guidance, but 
more than this, it is one which 
could well inspire the adult reader 
to be worthy of those seeking help. 
It brings into focus some of the 
things which are of major impor- 
tance to the teen-ager. 

There is acceptance of the group 
to whom the book is directed, as 


well as an acceptance of the emo- 
tional development of the adoles- 
cent. Feelings and attitudes are 
never belittled and there is an ef- 
fort to point the way for those who 
need help and understanding to 
leaders who are best equipped to 
counsel. 

While at one point it is stated 
“Democracy, like love, gains the 
best roots at home,” there is a con- 
stant effort on the part of the au 
thors to point out those 
the family circle who can also serve 
as friends and counselors to the be 


outside 
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Downytlake GUARANTEES 


FINE BAKED GOODS ALL SEASON! 


No matter what your help problem is, 
Downyflake Fully Prepared Baking Mixes 
is your insurance policy for getting top 
quality baked goods all through camping 
season. Even unskilled help can bake every 


item in a jiffy. 


Downyflake enables your chef to produce 
more — allows him more time for finishing. 


Downyflake cuts costs . . 


. and you know 


your costs! Only one ingredient to keep 


track of — that’s Downyflake. 


~~" Downyflake BAKING MIX DIVISION 


bs 7 ee « 


Bea. 


CMS 


Doughnut Corp. of America * 45 West 36th St., New York 36, N.Y. 


Gentlemen: 


Please send me a Free sample of Downyflake Mix 


NAME —.. 





ADDRESS CITY 





FIRM NAME 





ZONE STATE 
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wildered, puzzled or 
boy or girl. 

In helping the teen-ager find the 
worth in this book, it would be 
well to remember that this is an 
age where one is reluctant to read 
comething because “it’s good for 
him,” so why not help your ado 
lescents “discover” it. 


questioning 


Worship Ways for Camp 
AUTHOR: Clarice M. Bowman 
PUBLISHER: 

Broadway, 

$3.00. 
REVIEWER: Charles F. Weckwerth, 

Springfield (Mass.) College 

[he author speaks camper, camp 
and spiritual language. Her book 
reveals the discover and 
experience again the age-old human 
belief in and worship of God—the 
Father of all. Her words clearly 
express the view that camp Is an 
environment in which the omniscl- 
ent, omnipresent and eternal powe: 
of God Is. 

Camp ts a place where as indi 
viduals, whatever the chronological 
age, we to God’s earth, 
air, water and sky. In camp, 
ship may happen at any time,” 
the author, “but there must be 
preparation for such an experience.” 

Worship is a matter of spiritual 
experience, a making of high mo- 
ments of the many “discovery times, 
problem times, fun times, thinking 
times of concern.” Plan to 
recapture spontaneous worship in 
the high moments “upon arrival in- 
volving groups and when a ‘quest- 
ing. 

Avoid the scheduled 
worship periods says the author. 
lap the daily on-going events for 
such rich opportunities for worship. 
[hese the author illustrates in many 
ways. Illustrations taken from 
actual experiences of campers. 

[his inexpensive and companion 
“Spiritual Values in 
the same author Is a 
counselors, campers and 
directors. Each should pos- 
sess a volume. Every page of this 
book is chock full of many “Wor- 
ship Ways for Camp.” 


Association Press. 29] 
New York 7. 1955. 
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NEXT MONTH 
It’s 
“SUMMER ACTIVITIES” 
Order your extra copies now. 
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Book Reviews 





The Workshop Book 


AUTHOR: Martha Lincoln and Kath- 
arine Torrey 
PUBLISHER: Houghton Mifflin Co., 

2 Park St., Boston 7. 1955, 

$5.00. 

REVIEWER: Mrs. B. A. Sinn, Camp 

Severance. 

This excellent book ts based on 
years of teaching experience. It 
was developed by the authors, who 
for a long time have been running 
a most successful workshop for 
children. It starts out on the prem- 
ise that children are natural crafts- 
men and artists, and all they need 
is a Chance to develop their talents. 

The book is bound in hard cov- 
ers, the format is attractive, the pa- 
per is good, the clear print is a de- 
light. The instructions are simple, 
the objects to be made are well 
illustrated, and the diagrams are 
easy to understand and to follow. 
The knowledge and proper use of 
tools and their care is carefully de 
scribed. The materials to be used 
are not costly beyond the range of 
school, camp and homes, and 
sources are given for the purchase 
of items needed. 

The general directions on work- 
ing with children are filled with 
wisdom and imagination. The idea 
of a family workshop is projected, 
but this can easily be expanded to 
include the school, the camp, or 
even the community. With this 
book, previous knowledge of mak- 
ing things is not necessary. Every- 
thing required for the completion 
of many and varied articles is in- 
cluded, in such a way that any in- 
terested person can pick up the 
volume and work with it and from 
it, and teach others. 

The book emphasizes “Fun with 
a Purpose” and stress is placed on 
the desire to make things that are 
useful and attractive by employing 
all kinds of odds and ends as well 
as new materials. Creative values 
are subtly poimted up, and the fact 
that you learn as you go is always 
in the fore. This book will be a 
tremendous help to all who are 
concerned with the constructive use 
of children’s leisure. It will more 
than pay for itself in a short time 
of usage, for it is instructive, clever 
and attractive. 
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LIFETIME 
Coat for your Boat 


TERT T m 
LEAKAGE He ge MAKES OLD HULLS GOOD 





REPAINTING colors are PERMANENT 


DAMAGE __TERniFic IMPACT RESISTANCE TO ROCKS . LOGS . ETC 


ADDS SPEED AS ROWING, EVERCOAT ADDS SPEED TO A BOAT BY KEEP 
ING IT DRY AND THEREFORE LIGHTER BECAUSE THERE 1S NO 
WATER ABSORPTION 


APPLY IT YOURSELF OR HAVE US DO IT! 





BASSETT’S ROWBOAT COMPANY 
885 ALDEN ST. - SPRINGFIELD MASS. - TEL RE 4-8364 
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Yes, real fun ...and practical, too! 


Young and old, boys and giris alike, all take naturally to 
leathercraft work. Osborn ready-to-assemble leathercraft kit 
alford interesting, educational, productive recreation. Genuine 
leather is pre-cut into authentic Indian patterns, hole-punched 
und ready for making: MOCCASINS BELTS WALLETS 
AX AND KNIFE SHEATHS, et« 


NEW Jiffy-Moc KIT Only 


e Glove-soft top grain leather $2 98 
e Cemented foam rubber innersoles : 
e Complete ... ready to assemble per pair 


Foot-conforming design in standard shoe sizes .. . smootn, 
snug-fitting heel. Kit includes pre-cut vamps with pre-set 
innersoles, plugs, separate culls and iacings. Women’s and 
jeen-age sizes: 4 through ¥ Coiors: Hopi Red, or White 
with Bead Kit (Designs, Glass Beads, Needie, Thread). Men's 
S.zes: 7 through 12 Color: Buck Tan (no beads). Specily 
Men's or Women’s, Size and Color 


Individually packaged in cellophane bags. $2.66 each in doven 
lots choice of assorted sizes and colors 


There are hundreds of other simple, inexpensive projects 


described and illustrated in the NEW %72-page OSBORN 
Catalog No. 21 . Write today for your free copy 


OSBORN BROS. SUPPLY CO. 
2306 E. Washington S$t., Dept. B, Joliet, HHlinois 
The House of Leathercraft Now in Our 37th Year 
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The 4-wheel drive ‘Jeep’ Station Wagon carries campers, camp equipment, or both through rough country where other vehicles can’t go. 
And with power take-off it can operate all sorts of equipment, from emergency generators to buzz-saws. 


4-wheel drive makes this your ideal ‘camp wagon’! 


Here’s the vehicle designed for rugged camp use that travels on the road 

or off the road—the 4-wheel drive ‘Jeep’ Station Wagon. 
Its extra traction takes you on camping trips over the toughest back country... 

through bush and stream beds...up trails as steep as 60 per cent... 

and gets you anywhere in the camp—roads or no roads — where other vehicles can’t. 
You can carry up to six adults or nearly twice as many youngsters, plus 

a big load of gear. With rear seats out, you have cargo space for a bulky 

half-ton load. Ask your ‘Jeep’ dealer to demonstrate the 

yo-anywhere ability and other advantages of the ‘Jeep’ Station Wagon. 


How Does 4-Wheel Drive Work? 4-wheel drive vehicles offer selective 2 or 4-wheel operation. In 
4-wheel drive, the engine power is transmitted to all four wheels at once, rather than to the 
rear wheels alone, thus utilizing the entire weight of the vehicle for maximum traction. 

A special low-gear range provides extra pulling power, when needed. 


4-WHEEL-DRIVE * 4 
jeep 


STATION WAGON 


WILLYS ... world’s largest maker of 4-wheel drive vehicles 


With passengers like these you want to be sure of getting 
WILLYS MOTORS, INC., TOLEDO |, OHIO 


through more safely...especially in an emergency. 
And you can be sure with 4-wheel drive ! 
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Dining room capers at New Orleans Girl Scout Camp. 


How to develop 


( Meaningful Work Program 


OST OF us agree that many 
M of the most desirable values 
in camping are those derived by our 
campers from the Community Liv- 
ing aspects of their experience. If 
this is true (and I think it is,) then 
it is imperative that we emphasize 
the responsibilities of Community 
Living, rather than the inherent 
privileges. 

It seems to some of us that some- 
where along the educational line 
we have failed to develop enough 
citizens who interpret democratic 
living in terms of responsibilities 
rather than privileges. Camping can 
make another important contribu- 
tion to our way of life, if in our 
Community Living at camp, we can 
develop this type of citizenship. It 
also seems to me that it is a funda- 
mental standard of good camping. 

In my opinion, it is not enough 
to give campers the responsibility 
of the care of their personal be- 
longings, bunks, cabins, and meal- 
time chores. Camping should “reek” 
with meaningful chores and respon- 
sibilities well-interpreted to camp- 
ers before they arrive at the camp 
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community. There should be no dis- 
illusionment. 


Emphasize Responsibility 


It is self-evident that the camp 
staff must not only be well-trained 
in this “responsibility” theme, but 
also have a full appreciation of its 
educational significance and value 
Without the staff's enthusiasm, 
imagination and understanding, the 
entire program loses its purpose. 

Community participation which 
emphasizes responsibility and “‘car- 
rying one’s load” could easily foster 
a climate of “gripes” without an 
understanding staff. Work might 
easily become punishment in this 
climate. Antipathy for responsibil- 
ity might be the end result instead 
of an attitude on the part of the 
camper that “this is part of my role 
as a citizen in this camp commun- 
ity.” 

There are many excellent and 
worthwhile examples of good re- 
sponsibility or work practices which 
exist today in our camps. A few of 
them are camp improvement pro- 
jects, work committees and out- 


By Max J. Lorber 
Director 
Camp Nebagamon, Wisconsin 
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Work detail at boys camp. 


door cooking (conducted not only 
in the name of fun and good camp 
ing, but also because the camper 
knows that he must help to give 
the camp kitchen staff time off and 
rest.) There are many other ex 
amples of our community respon 
sibility to other members of the 
camp family who might not be 
campers or counselors but who are 
just as vital to the camp as the 
director. Many camps have work 
committees. Some mornings, after. 
noons and evenings are set aside as 
work periods. Oftentimes these 
work committees discharge their re 
sponsibilities whenever they have 
time for them. It is a continuing 
process. In other words, they do 
their work when need 
for it or whenever the “citizens” 
can work it into their schedule 
There are defined and accepted as 
signments. 

Those camp people who have 
conducted work camps which were 
significantly purposeful will always 
testify to the high morale of these 


groups. 
Using your own lore or termin 
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ology, you can enhance the work 
program by giving it an indigenous 
name. For example, the lumber- 
jack term for a worker is a “gab- 
ber.” Therefore, “Gabber Commit- 
tees’ or “Gabber Night” ts more 
enticing than “Work Night” or 
“Work Committee.” Although “a 
rose by any other name would smell 
as sweet” (and there should be no 
disillusionment,) yet the above 
technique does add to that abstract 
term called “attitude.” 

Some of the “Gabber Commit- 
lees” in a camp might be archery, 
athletic, the newspaper, bulletin 
board, camp council, riflery, coun- 
cil ring, campcraft, conservation, 
craft shop, grounds and campus, 
evening program, fire department, 
health and safety, library, weather, 
music, lost and found, outdoor or 
nature lore, photography, dining 
hall, paths and signs, trip room, 
camp store, sailing, fishing, boat- 
ing and canoeing. List all the care 
and upkeep necessary in the above 
programs and let the campers do 
most or all of it. 


Gardening is most successful if 


campers are there not only for 
preparation and planting, but also 
for harvesting. Let’s not have our 
camps too “spick and span” for 
our campers’ arrival. Leave most 
of the camp-keeping chores for 
them 


With this type of emphasis, not 
only do we develop the community- 
living viewpoints on responsibilities, 
respect for one’s own and the other 
lellow’s property, a better appre- 
ciation of “privileges,” but also a 
vocabulary change takes place. One 
hears personal pronouns changed 
a great deal from “their, his, her's,” 
to “mine, ours and we.” 

A meaningful responsibility and 
chore program must be explained 
to and accepted by campers before 
they come to camp. The leadership 
in this program should be enthus- 
lastic, understanding and apprecia- 
tive. Work should not be used as a 
form of punishment. 

Responsibilities, rather than Priv- 
ileges, should be emphasized in 
Community Living. If these pre- 
cepts are observed, then camping 
will make a fine contribution to 
future citizenship. It will also gen- 
erate a love for and a loyalty to 
your camp and mine. 
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Girl Scouts of Cooperstown, N. Y. Paul Parker Photo 


By Douglas Salisbury 
Director 
Camp Nissokone, Michigan 
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ROM discussion heard at most 
F meetings where camp _ people 
gather, we frequently note the com- 
plaint that too many counselors 
lack enthusiasm for outdoor cook- 
ing and overnight camping to the 
extent desired by the director. 

With the increasing emphasis 
these days on tripping, it is impor- 
tant for every member of the staff 
—from swimming and canoeing 
counselors to tennis and riflery 
leaders—to know the basic rudi- 
ments of outdoor cooking and 
campcraft. Yet many counselors 
lack such training and _ therefore 
avoid both cookouts with their cab- 
in groups and also more extensive 
trips, where they are often needed 
as an extra counselor. 

Last summer, we experimented 
with a program of educating the 
counselor to give him confidence 
in his ability to promote cookouts 
and camping. Our problem was to 
induce spirit and enthusiasm into 
the leader and give him opportuni- 
ties to see that there were foods 
that his cabin could prepare besides 
hot dogs cooked on a stick. 

Our plan was as follows: During 
pre-camp training period we divid- 
ed our staff into units of four. Each 
group was given a menu (featuring 
an adequate one-pot meal,) food 
list, and instructions for preparing 
the meal. Then a day or two be- 
fore the campers arrived, we had 
an outdoor cookout. 

All the food taken to an 
area large enough for each group 
to work unhampered by the others, 
yet close enough to encourage vis- 
iting. Instructions had been given 
before for building fires, choice of 
wood, danger of forest fires, etc. 
As each group finished the meal 
preparation, counselors were en- 
couraged to “eat around” with the 
other groups to see and taste what 
they were preparing. 

At the same time the more ex 
perienced staff were demonstrating 
reflector oven baking, baking of 
“twists” on sticks, and also the use 
of aluminum foil. 

A few things to be kept in mind 
would include: 


Was 


|. Choice of several menus, elim- 
inating conventional food such as 
hot dogs per se. 

2. All material in a central area, 
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so the results of each group could 
be tasted by all the others. 

3. Adequate help from exper- 
ienced staff to keep the beginners 
from becoming discouraged. 

Proof that this plan has merit 
was demonstrated later on during 
the season. Frequently we saw evi- 
dence of the counselor with his 
newly found skill, suggesting for 
menus on cabin overnights his 


Douglas Salisbury has been 
secretary of the Michigan Sec- 
tion ACA for the past four 
vears. He is presently Exhibits 
Chairman for the 1956 Na- 
tional Convention to be held 
in Detroit. 


“specialty,” the dish that he and 
his group had learned was not so 
difficult to prepare after all. 

For a start, here are four menus 
we used, that are varied, tasty, and 
with just enough detail to challenge 
the beginner. From this simple be- 
ginning we developed our most suc- 
cessful and enthusiastic out-camp- 
ing and outdoor cooking program 
in many years. 


Menu 1 


Corned beef hash and egg 
Cabbage slaw 
Bread and butter 
Milk, Smores 


Corned beef hash and egg 


Boil potatoes and onion chopped 
in small pieces. Chop up corned 
beef, and mix with potatoes and 
onion. Heat slowly in hot greased 
pan. When well done, smooth off 
surface and make small pit in hash. 
Break egg and put into pit and let 


cook in steam. Cover skillet while 
egg is cooking. 


Cabbage slaw 
Chop cabbage. Mix with salad 
dressing or vinegar and oil to taste. 


Menu 2 


Dried beef chow 
Peanut butter and raisin salad 
Bread and butter 
Baked apples, Milk 


Dried beef chow 

Chop dried beef. Place in skillet 
containing hot melted shortening. 
Add can of tomato soup. When 
mixture is very hot, add beaten 
eggs and shredded cheese. Stir until 
mixture thickens, and serve over 
toast. 


Baked apple 

Core apple; stuff with nuts and 
raisins. Wrap in aluminum foil and 
place on coals. Allow good half 
hour for cooking. 


Peanut butter and raisin salad 


Mix peanut butter and raisins 
and roll in cabbage or lettuce leaf. 


Menu 3 


Beef stew 
Cabbage slaw 
Bread and butter 
Fresh fruit, Milk 


Beef stew 

Boil onions, potatoes, carrots to- 
gether, as soon as good pit fire has 
started. Meanwhile cut meat in 
small pieces and brown in frying 
pan over low fire. Cook about 20 
minutes. After vegetables are done, 
combine with meat and let simmer 
until ready to serve. Serve with 
catsup if desired. 


Menu 4 


Chili on crackers 
Apple, carrot, raisin salad 
Canned fruit and cookies 
Milk 


Chili 

Fry hamburger and onion chop- 
ped into small pieces. Add can of 
tomatoes, can of beans and let 
simmer over low fire until ready 
to serve. 
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You can make your religious programs enjoyable and worthwhile. 





OST CAMPS include in then 
M program of activities a time 


that is set aside for the purpose of 
meditation, religious conviction, o1 
ethical and moral development. It 
is usually taken during a Friday 
evening, Saturday or Sunday morn 
ing period, 

This period, normally scheduled 
in most camps only once a week, 
tends to be overlooked or unex- 
plored unless the camp tends to be 
a religious or clearly denomination- 
al one. This article is written to 
those camp and program directors 
of non-sectarian and non-religiously 
associated camps in the hopes of 
evaluating some current thoughts 
about this “activity.” 


Foster Common Convictions 


A series of programs can be de 
veloped in such a way as to absorb 
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YMCA Camp Manitowish, Boulder Junction, Wis, 


The Meditation Period 
In Camp 


By Dr. Arthur J. Bronstein 


all different religious convictions. 
In such a series, the principles and 
convictions common to most, if not 
all, campers can be fostered. The 
ethical and moral concepts basic 
to all the great religions afford con- 
siderable source material for inter- 
esting periods. Some of these con- 
cepts derive from having respect 
for others, the recognition of the 
contribution of each person and 
group to the social whole, the help- 
ing of others and the respect for 
differences. 

These afford a chance not only 
to think through some of the very 
concepts stressed in all parts of the 
camp program and camp life, but 
make for most worthwhile and 
meaningful meditation or service 


periods. The camp program itself 


can benefit from a clearer under 
standing of how campers might and 
do apply these values. The oppor- 
tunity of talking and _ thinking 
through some of the reasons for 
living as we do, both in camp and 
out, should be used. 

We teach our campers that no 
ball game is really won by any one 
player. The pitcher in a softball 
game needs not only the fielding 
skills of the team’s basemen and 
outfielders but also the power of 
their bats. He needs the spirit ol 
the group behind him, their en- 
couragement, their desire to play as 
well as possible, their ability to take 
the “breaks” of the game. With un- 
derstanding he can be made to see 
that his importance to the game ts 
actually no greater than that of any 
other, for without the others neither 
he nor the game would exist. 
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The game itself is essentially a 
social endeavor and acknowledge- 
ment of the dependence of each 
player on the others makes for an 
important lesson. The playing of 
the game, later only dimly remem- 
bered in the course of a full week’s 
events, provides an opportunity to 
restress the contribution that each 
of us makes to the group. 

The play we put on, the craft 
project we build, even the nature 
walk we take, each in its own way, 
lends itself to illustrations for 
themes such as having respect for 
the worth of others, or just living 
together successfully for the good 
of all. 

Can the tree live without its 
leaves, its bark, the sun, water and 
food from the earth? Can the wood 
block be modelled without the 
plane, chisel, pattern, instruction 
and help from the knowing counse- 
lor? Can the new camper learn to 
swim without the sense of security 
he knows exists in other swimmers, 
without the guidance of his coach, 
without the knowledge that his well 
being will be foremost in the mind 
of the swimming counselor? 


Simplicity and Variety 

Programs for these periods should 
foster those attitudes that are mean- 
ingful to the age groups attending 
—meaningful from the point of 
view of their own experiences, 
needs, and levels of understanding. 
Inasmuch as the service is usually 
a full camp rather than a group 
activity, the program director must 
recognize the need for both sim- 
plicity and variety. The interests of 
the young as well as of the older 
campers should be kept in mind. 

The following lend themselves to 
Such periods: our origins and fore- 
bears; tales of the great, noble, 
brave and heroic; sportsmanship in 
camp and life; incidents that change 
the course of life; strange and for- 
eign lands and cultures; the one- 
for-all, all-for-one concepts; the 
thoughts and deeds of great and 
little known men and women. 

These can best be done by using 
the media of song, discussion, stor- 
ies and plays, by effectively read 
selections and by carefully prepared 
talks that hit at the level of the 
campers. Consider carefully before 
using the obvious “sermon-lecture.” 
Too often these lectures become 
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hackneyed and meaningless in the 
hands of the untrained and inex- 
perienced. 

Maybe as adults we too often as- 
sociate the words “dry” and “ser- 
mon-lecture” together, but we do so 
for good reason. We can accom- 
plish the desired results more ef- 
fectively if we consider other means 
of getting through to our campers. 
Take advantage of the training and 
skill of your music-trained and 
dramatics-trained counselors. They 
can add the needed touch to en- 
liven and vitalize this period. 


Let Campers Help 

Consider allowing campers to 
help plan and develop the program, 
and avoid trying to impose your 
own ideas and concepts. Guide with 
real care however. Too often, camp- 
er-planning can be unimaginative 
and repetitious, unless it gets the 
mature and understanding guidance 
it needs. 


Have you thought of making 
each weekly program a very dil- 
ferent one? Keep the traditional 
forms you consider necessary and 
warranted, but add or build your 
programs about different themes or 
concepts of life. Tie them together 
in some way, so that each program 
leaves the campers with a new un- 
derstanding of a specific moral, 
ethical, or religious value. 

Topics found useful for service 
periods have had themes such as: 
understanding our fellow men; the 
greatness of our country, founded 
on the greatness of its people and 
its cherished liberties; the loser can 
be a winner, the winner a loser; 
we are all immigrants or the sons 
and daughters of immigrants; we 
are bigger for giving than taking; 
the universality of man and his 
beliefs. 

For possible variations, choose 
one or more of the following meth- 
ods for development of the theme: 





Bibliography Suggestions 


The following sources are listed 
here as guides for the types of 
programs discussed in this article. 


General 

H. Commanger and A. Nevins, 
Heritage of America, Little, 
Brown and Co. 

E.M. Tappan, American Hero 
Stories, Houghton, Mifflin Co. 

A.C. Chandler, Famous Mothers 
and Their Children, Lippin- 
cott. 

S. Rodman, ed., A New Anthol- 
ogy of Modern Poetry, Ran- 
dom House. 

J. Gaer, The Lore of the Old 
Testament, Little, Brown. 

J. Gaer, The Lore of the New 
Testament, Little, Brown. 

R. Ballon, ed., The Bible of the 
World, Viking Press. 

L.. Untermeyer, ed., A Treasury 
of Great Poems, Simon and 
Schuster. 


Folkways 
B. Botkin, ed., 


Treasury of 


American Folklore, Crown 
Press. 
C. Carmer, comp., America 


Sings, Knopf. 


R. Chase, ed., Jack Tales, 
Houghton Mifflin. 

R. Field, ed., American Folk 
and Fairy Tales, Scribner’s. 
W.S. Gray ef al., Paths and 
Pathfinders, Scott, Forseman. 
O.K.B. Miller, Heroes, Outlaws 
and Funny Fellows of Ameri- 
can Popular Tales, Double- 

day. 

G.L. Wilson, Myths of the Red 
Children Retold, Ginn. 

M. Wishengrad, The 
Light, Crown Press. 


ieternal 


Songs and Hymns 

K. Adler, ed., Songs of Many 
Wars, Howell, Soskin. 

M.B. Boni and N. Lloyd, Fire- 
side Book of Folk Songs, Sim- 
on and Schuster. 

A. Lomax, American Ballads 
and Folk Songs, Macmillan. 

(’. Sandburg, American Songbag, 
Harcourt, Brace. 

Ek. Siegmeister, Work and Sing, 
Dutton. 

EF. Siegmeister and O. Downes, 
A Treasury of American 
Songs, Howell, Soskin. 
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dramatic form: short skits or radio 
play adaptations, read or acted: 
musical: group or solo singing and 
instrument performance; narration: 
short stories, tales, legends, psalms 
read by campers and/or staff mem- 
bers; tales pantomined with narra- 
tive background; choral reading; 
discussions, where they lend them- 
selves to the topics chosen; short, 
interesting, illustrated talks. 
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Typical Program Idea 
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Here is the outline of a program ; 
for a service period built around 
the general theme “The Respect 

for Others.” We tried it one sum- — 
mer and found it was received so 
well that we were asked to repeat 
it the following summer. Others 
of similar nature can be planned Red Cross photo below by Principato; others by Shere 
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Learning to swamp boat ai Luther Gulick Camps, South Casco, Me. 


and performed. 
|. The camp’s traditional open- 
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~ t 


ing and greeting. 

2. A short reading from biblical 
literature on how the major religions 
report the creation of the first man. 

3. Transition: Who was the first 
man—of what race, religion, ethnic 
origin? What did the compilers of 
biblical literature mean to suggest? 

4. A choral reading of “And No 
One Asked,” a poetic rendition 
written on a simple level, demon- 
strating that we do not know the 
answers to the above questions; we 
know neither his race, color, ethnic 
origin, nor religion for no one 
asked, nor considered it necessary 
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to ask, 
5. Some songs representative of _ m caer) ol 
different religions and/or cultures. ae ' Sere “Ate 
be Learning fireman’s carry at Catalina Is., Calif. 


6. The theme or moral repeated 
briefly in a sentence or two, and 
its possible application to us. Drill in chin pull at Camp Kiwanis, South Hanson, Mass. 

7. The camp’s traditional clos- 
ing. 

The real test for any camp activ- 
ity is still “Did the campers enjoy 
it, realize something worthwhile 
and meaningful from it?” If you 
honestly answer this affirmatively 
after each of the meditation hours, 
and answer it from the campers’ 
point of view, not yours, then the 
period has been what it should 
have been. If there is doubt in 
your mind, consider talking it over 
with your camper and counselor 
councils, and keep in mind some 
of the above points when you do. 
They may prove helpful to you 
during the summer. 
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ERSONS PLANNING to serve 
ee waterfront leaders at camps 
this summer will have an oppor- 
tunity to obtain intensive leader- 
ship and instructor training at one 
of the 29 National Aquatic and 
Small Craft schools scheduled for 
1955 by the American Red Cross. 

Most of the ten-day schools, held 
at selected sites throughout the na- 
tion, will be conducted in June 
prior to the opening of the regular 
camping season. 

The curriculum provides train- 
ing opportunities for persons of 
varying interests and levels of abil- 
ity. For example, students with 
comparatively little formal training 
in aquatics will devote more time 
to intensive instruction in swimming 
and life saving skills than will those 
who are senior life savers or water 
safety instructors. 

Water safety 


instructors. who 


have a history of successful teach- 
ing or who are professional teach- 
may elect special advanced 
courses. Information concerning 
schools that will offer these elec- 
tive subjects—competitive swim- 
ming, recreational swimming, syn- 
chronized swimming, first aid in- 
structor or small craft instructor 
training—can be obtained from 
area Offices of the Red Cross. 
Provision is being made for in- 
structor training in swimming for 
the handicapped at selected schools. 
This has been done in response 
to numerous requests from leaders 
in the field of camping for the 
handicapped. The training includes 
instruction in adaptations of swim- 
ming skills to the needs of various 
types of handicapped individuals. 
As always, a special section of 
aquatic schools will be devoted to 
first aid instructor training. Persons 


Crs, 
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enrolling for this section need not 
have swimming ability. However, 
persons enrolling for water safety 
instructor training should be better 
than average swimmers. 

At the small craft schools, stu- 
dents may elect instructor training 
in any two of the three courses, 
boating, canoeing, and sailing. They 
will receive limited instruction in 
the third. Enrollees in a_ small 
craft school must hold a_ senior 
life saving certificate or have equiv- 
alent training. Previous small craft 
experience, aquatic school or in- 
structor training is helpful. 

All aquatic and = small craft 
school enrollees must be 18 years 
of age or older, certified by a phy- 
sician to be in sound physical con- 
dition. They must be planning to 
use this training to teach others. 

The fee of about $45 
board and lodging, textbooks and 


Covers 


+ Announces 1955 Aquatic Schools 


other material used, and emblems 
or insignia earned. 

Further information may be ob- 
tained from the local Red Cross 
chapter or from area offices of the 
American Red Cross in Alexan- 
dria, Va.; Atlanta, Ga.; St. Louis, 
Mo.; and San Francisco, Calif. A 
full schedule of the 
follows: 


schools 1s as 


Eastern Area 

Camp Lutherlyn, Prospect, Penna. 
—June 11-21. 

Purdue University 
Camp, LaGrange, 
12-22. 

Silver Lake Institute, Perry, New 
York (Wyoming Co.)—June 
14-24. 

Camp Ockanickon, Medford, NJ. 
—June 14-24. 

Camp Pequot, Colchester, Conn.— 
June 14-24. 


| imberlost 
Ind.—June 


Camp Kiwanis, South Hanson, 
Mass.—June 14-24. 

Camp Tevya, Brookline, N. H. 
June 14-24. 

Luther Gulick Camps, South Cas- 
co, Maine (Small Craft)—June 
15-25. 

New York University Camp, Sloats- 
burg, N. Y.—June 16-26 


Southeastern Area 


ARC National Aquatic 
Caney Lake, Minden, La. 
1-11, 

Camp Mondamin, Tuxedo, N. C. 
(Small Craft)—June 5-15. 

Camp Carolina, Brevard, N. C 
June 6-16. 

Roosevelt State Park, Chipley, Ga 
—June 8-18. 

‘amp Carolina, Brevard, N. C 
Aug. 22-Sept. 1. 


School, 
June 


Midwestern Area 
ake Murray (Camp No. 2), Ard 
more, Okla.—June 1-11 
akeview Methodist Assembly 
Camp, Palestine, Texas——June 
1-11. 

Camp Heffernan, 
June 8-18. 
Northwestern Military 
Academy, Lake 
(Small Craft) 
Lake Okoboji 


lowanda, Til. 


Naval 
Wis 


and 
Geneva, 

June 8-18. 

Lutheran Camp, 
Milford, lowa—June 15-25. 

Owasippe Scout Camps (Camp 
Stuart), Whitehall, Mich.—June 
15-25, 

Lake Poinsett Methodist Camp, 
Arlington, S. D.—Aug. 14-24 
Lake of the Ozarks (Clover Point), 

Kaiser, Mo.—-Aug. 17-27. 

St. Stephen's Episcopal School, 
Austin, Texas—Aug. 17-27. 
Northwestern Military and Naval 
Academy, Lake Geneva, Wis 

Aug. 17-27. 


Pacific Area 
Granite Dells, Prescott, Arizona 
June 12-22. 
Box 


June 13 


Trail’s End Camp, Route 5, 
222, Olympia, Wash. 
23. 

Camp Tulequoia, near Fresno, Cal 
June. 19-29. 

Twin-Echo, Route 2, 
Idaho—June 20-30. 

Santa Barbara College of Univer- 
sity of California (Goleta, nears 
Santa Barbara)——Aug. 8-18 


Rathdrum, 
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Z4AitiRIN OX’ 


(BRISTAMIN® LOTION with ZIRCONIUM) 
For prevention of POISON IVY, OAK or SUMAC rash 










Bristol 


Se 


For treatment of accompanying itching 


ZIRNOX contains zirconium oxide, newly discovered specific 

agent to neutralize urushiol, the active toxic principle of 

plants of the poison ivy family. Also contains Bristamin® 
Dihydrogen Citrate, soothing antihistaminic agent to relieve itching. 


Simply apply locally as a lotion, before or within eight hours 
following exposure. 


For complete information write: 


Medical Department, BRISTOL LABORATORIES INC. 
630 Fifth Avenue, New York 20, N. Y. 


Available in 6 fl. oz. bottles. If your local drug store or jobber can’t supply you, 
write to us giving your dealer's name and address. 
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NEWS FOR CAMP LEADERS 





Bradford Woods, Indiana, Chosen as Site 


For New ACA Headquarters 


By Ted Cavins 
ACA President 


HE NATIONAL 

ACA made a bold and chal- 
lenging decision at Nashville on 
March 30: We are going to build 
a home for ACA at Bradford 
Woods in Indiana. 

Eighteen months of study by a 
competent Headquarters Relocation 
Committee preceded that decision, 
during which time regular reports 
had been made to the Board and 
guidance had been received from 
it. The final decision of the Board 
was reasoned, deliberate, and 
unanimous. Here are the essential 
facts back of it: 


Why Move? 

We are bulging at the seams in 
our three small rooms at 343 South 
Dearborn, Chicago. Every shelf, 
cupboard, file and desk is piled 
high with supplies and equipment 
because there isn’t enough room. 
Our present quarters are too small 
for even the present level of acti- 
vity, to say nothing of the future 
when we must expand both service 
and staff. 

This space on the seventeenth 
floor costs about $2100 per year, 
and the space we should have 
would cost almost twice as much in 
Chicago’s Loop. Secretarial and 
clerical help is higher in the Loop 
than in many areas. Our Executive 
Directors, who must love the out- 
doors and woods as much as any 
of us, or they wouldn’t work so 
hard for camping, now spend three 
hours per day and $20 per month 
each, traveling from their homes to 
the ACA office. 

The main function of the na- 
tional office is administrative over 
a national field rather than being at 
the crossroads of transportation. A 
high-rent office would never permit 
the fulfillment of one of the high 
hopes of ACA — the development 
of a national library of Camping. 

Realizing all this, the Board au- 
thorized President Catherine Ham- 
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BOARD of 


mett to appoint a Committee in 
November, 1953, to study the prob- 
lem and make recommendations. 
In view of the nation-wide repre- 
sentation, the Board agreed that 
Headquarters should not be much 
west of Chicago nor east of Pitts- 
burgh. 

The following committee of mid- 
west ACA leaders was appointed: 
Hugh Allen, Chairman, Roy Alm, 
Ray Bassett, Rey Carlson, Mrs. 
Ada Hicks, Armin F. Luehrs, EIl- 
mer F. Ott, Herbert Sweet, and 
Herbert F. Twining. 

Last October, the Board con- 
curred in the recommendation of 
the committee that the Indianapolis 
area —- near the camping and pop- 
ulation center of the United States, 
surrounded by strong ACA Sec- 
tions, on major railways, highways, 
and air lines, in a reasonable-cost 
area, near a variety of camps 
was the best location for our na- 
tional headquarters. 


Why Bradford Woods? 

Bradford Woods is a 2300 acre 
tract of woods perpetually dedicat- 
ed to camping and out-door educa- 
tion. It is owned by the Riley Foun- 
dation and Indiana University, with 
the stipulation that the land can 
never be sold nor used for develop- 
ments contrary to its purpose. 

It is 25 miles south of Indianap- 
olis (18 miles from the airport, ) 
27 miles north of Bloomington 
(where the University is located, ) 
and on a four-lane U. S. Highway. 

Six camps are completed or in 
process of development in the area. 
Bradford Manor is available for 
housing workshop groups of up to 
50. 

The authorities of Bradford 
Woods have signified their willing- 
ness to grant a 99 year lease on 
10-15 acres of our choice (among 
several possible building sites) at 
$1.00 per year for building an ACA 
National Headquarters. We feel that 
this provides an ideal answer to 
the question of location. 


Why Build Our Own Home? 

There are many reasons for 
building our own home. First, be- 
cause no one else is going to do it 
for us. Because we need a perma- 
nent home big enough to house our 
growing organization. Because ACA 
is strong enough and sufficiently en- 
dowed with leadership in the camp- 
ing field to deserve and to be able 
to have a national headquarters of 
our own, built the way we want it, 
where we want it. Because ACA 
can be stronger, more unified, and 
better able to serve the field of 
camping when it has such a home. 

From the above facts and con- 
victions is carved the decision to 
move and to build. Every Section 
President and Officer has received 
a fuller outline of plans than space 
permits in this issue of CAMPING 
MAGAZINE. Subsequent issues will 
tell more. 

Sections have already been asked 
to provide funds from their treas- 
uries for the first phase of the cam- 
paign, and assurances of their sup- 
port are already coming in. Plans 
are being laid for a broader cam- 
paign that will offer “Shares in a 
Home for ACA” (the sole return 
from which will be Better Camping 
for All) to camps, Directors, Ex- 
ecutives, Board Members, Counse- 
lors, Campers, Parents, Founda- 
tions and Businesses. Memorials 
will also be available to honor pio- 
neers in camping, camp founders, 
and others. 

Naturally, ACA members will 
take the lead in this campaign, but 
we see the circle of possible share- 
holders much wider than ACA 
membership; every camp has loyal 
friends who believe in camping and 
who are potential shareholders if 
we will enlist their interest and sup- 
port. 

The Committee is working on the 
details of plans that you will hear 
about later. Meanwhile, we solicit 
your active support of this project 
which will eventually give us — all 
of us — a beautiful, functional 
home for ACA so we can better 
serve the the camping 
field. 


needs of 
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“ORIENTEERING’’ 
with the SILVA COMPASS 


% & y 


Camp Directors—Here's an education- 
al way to liven up your camp activi- 
ties. Being both constructive and fun, 
orienteering can lift the moderatsly 
successful camp program to become 
outstandingly successful. The SILVA- 
SYSTEM compass is @ combination of 
@ protractor and scale. Ideal for map 
making, dependably accurate. Sap- 
phire bearing. ORDER TODAY only 


$2.25. write for FREE BOOKLET — 
“ORIENTEERING IN CAMP" 


Pf SILV AEN Ca sosie ine 


Ga aa ame ee > SS ED ae ae 6 6 > > Ga Ge aPe 


This FREE Book 
Tells You How to: 


END DUST 


ON: 

© Play Fields 

* Tennis Courts 
* Camp Grounds 
* Roads 

All Unpaved Sur- 
faces with Low- 
Cost Clean, Col- 
orless Odorless 


plete Details and 
information You 
Need to Keep 
Your Play Areas 
CLEAN and FREE 
OF GERM - BEAR. 
ING DUST. 


Calcium 
Chloride 


It's so simple and inexpensive to 
eliminate dust in your camp. Solvay 
Caicium Chloride can be easily and 
quickly applied by inexperienced 
help without any costly equipment. 
Send for FREE BOOKLET, “End 
Dust”. Write To 


SOLVAY PROCESS DIVISION 
ALLIED CHEMICAL & 
, DYE CORPORATION 


\ a 61 Broadway, Dept. 43 
| é New York 6, N. Y. 
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_ News for Camp Leaders 





Springfield College 
Holds Institute 


Springfield (Mass. ) College spon- 
sored a two-day Recreation Insti- 
tute at the College in early April. 
Delegates heard from Governor 
Dennis Roberts of Rhode Island, 
who spoke on the government's re- 
sponsibility in recreation; Sculptor 
Joseph Brown of Princeton Univer- 
sity described his new Play Com- 
munity; and “Creation While you 
Watch” was presented by Poet 
George Abbe of Springfield Col- 
lege, Artist Robert Bliss of Deer- 
field Academy, and Pianist Donald 
A. Pirnie of Springfield. 

At the conclusion of the Insti- 
tute, Joseph Prendergast, Execu- 
tive Director of the National Rec- 
reation Association, was awarded 
an honorary Doctor of Laws de- 
gree. 


Section Sponsors 


Medical Advisory Group 


Arrangements have been com- 
pleted for the continuance of the 
Camp Medical Advisory Plan, 
which has been sponsored for the 
past two years by the Eastern Penn- 
syivania Section, ACA. 

Once again the Camping Com- 
mittee of the Virus Diagnostic Lab- 
Oratory of the Children’s Hospital 
in Philadelphia will cooperate in 
assisting camp people to meet the 
health emergencies which often 
confront camp administrators. 

The program will be limited to 
the first 100 resident camps which 
enroll. Member camps of the Sec- 
tion will be given prior opportun- 
ity to affiliate, but other camps 
within a radius of approximately 
100-150 miles of Philadelphia, and 
located in Pennsylvania are invited 
to participate. 

Rates are based on the number 
of persons resident in camp. Full 
information may be obtained by 
contacting Chauncey Paxson, Penns 
Park, Bucks County, Pa. 





Save Time! Save Space! Save Money! 
SOLVE YOUR TABLE and 
SEATING PROBLEMS with ABC 
FOLDING TABLES and LEGS 


Excellent for 
e Dining rooms 
e Game rooms 
e Outdoors 
e Work tables 
Juvenile or Standard Height — Sizes 
48''L x 30°W x 25” or 30H 
72°L x 30°W x 30H 
96°L x 20°W x 30H 
Tabletops of finest grade 5 ply *4’' thick 
plywood; finished in walnut stain. 


CONSTRUCT YOUR OWN TABLES 
~“ 


24" to 42" WIDE 
WITH ABC 
FOLDING LEGS 


Made of heavy guage 

steel tubing 

Electric welding 

Will support 1500 Ibs. 
e Built to last 


GOOD FOR: Outdoors, Dining, Game 
Display and work tables. 








ALSO AVAILABLE: Folding legs for Reg- 
ulation Size 5'x9 Ping Pong Tables. 


ABC METAL PRODUCTS 
113 West 42nd St., N. Y. 36, N. Y. 
Tel. BRYANT 9-3606 
Other sizes available. Send for FREE 
illustrated catalog and price list 
DEPT. CMA 








big catalog. New low 


‘copy, without charge, sim- 





to — Dept. K-3 





> DEARBORN 
OT EATHER 
CO. 


COMPLETE KITS 


lHundreds of new ideas, BY minis s 


projects and designs all 
clearly illustrated in our 


Leathercraft 
Metalcraft 
Woodburning 
prices on all craft sup- | Corkecraft 
plies are now in effect. Rubber Molds 
Write today for your | Shellcraft 
Braiding 
Glass Etching 
Feltcraft « 
Beadcraft 


Ccuasnsmeneneeed 


ply request it on your 
camp letterhead addressed 








DEARBORN LEATHER CO. 


8625 LINWOOD AVENUE 
DETROIT 6, MICHIGAN 
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News for Camp Leaders 





Sections Wind Up 
Pre-camp Meetings 


Region | 

The New England Camping As- 
sociation held its Annual Camp 
Health Symposium on April 23, 
at the Children’s Medical Center in 
Boston. The all-morning meeting of- 
fered sensible solutions to many of 
the health problems which camp 
nurses, directors and counselors 
are involved with during a sumnier. 
A resume of the proceedings was 
sent to those camp doctors who 
were not able to attend. 

The Section is planning its Lead- 
ership Training Workshop this year 
at Camp Wono, East Brewster, 
Mass., on June 17, 18, and 19. 


Region Il 

New York Section, with the help 
of the Camp Chemical Co., Inc., 
Brooklyn, N. Y., has completed its 
1955 edition of “Choosing a Camp 
for your Child.” 

The book has been designed to 
aid parents seeking camps for their 
children. It lists all camp members 
of the New York Section, both or- 
ganizational and private. Included 
also is a good description of ACA, 
its aims, purposes and standards. 

New Jersey Section, meeting in 
Newark on April 14, held a Crack- 
er Barrel Session. Four areas were 
covered with lively discussion: CIT 
Training, Pre-and Post-Camp 
Training, Camping for Teenagers, 
and Ceremonials and Dramatics. 

The Section will sponsor a Na- 
ture Counselors Clinic from June 
11 to 17 at Camp Matollionequay, 
Medford, N. J. James A. Fowler of 
the Academy of the Natural 
Sciences of Philadelphia and Frank 
W. McLaughlin of the New Jersey 
Audubon Society will be directors. 

The course is designed to de- 
velop field leaders, with special em- 
phasis on Nature Programs at the 
child’s level. Fee has been set at 
$50.00. 

Further information ts available 
from W. H. Douglass, Camp Oc- 
kanickon, Medford, N. J. 


A special meeting, not only for 
directors but also for head counse- 
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lors, group leaders and other key 
staff members, was planned for 
April by the Eastern Pennsylvania 
Camping Association. 

Dr. Milton Gabrielsen of 
York University set the stage for 
the meeting devoted to “The Camp 
Training Program.” His talk was 
followed by four round table dis- 
cussion groups: Pre-camp and In- 
camp Training, led by Jack Neu- 
light; CIT Training Program, with 
Paul Frisbee as leader; Training 
Literature, with Dave Dabrow, and 
Problems in Day Camp Counselor 
Training, led by Yita Kuner. 


New 


Following reports for each of 
these sessions, Dr. Gabrielsen sum- 
med up results. 


Region Ill 

Kentucky Section sponsored a 
full week-end Spring Workshop on 
April 22, 23 and 24. The meeting 
was held at Camp Piomingo, Rock 
Haven, Ky. 

Staff members, including Jeanne 
Bassett of the University of Miami, 
Dr. Earl Kauffman of the Univer- 
sity of Kentucky, and Paul Love 
of the American Red Cross, helped 
achieve the dual purposes of the 
workshop . . . experience in demo- 
cratic living, and training in camp 
skills. 

Jeanita 
Chairman. 


White was Workshop 


Region V 

Sid Freedman was committee 
person in charge of Chicago Sec- 
tion’s Camp Staff Training Institute 
held on April 16 at Palos Park, 
Il. 

Many opportunities for learning 
and fun were offered at the all-day 
session. During the morning, Bar- 
bara Patterson conducted a session 
on Rainy Day Program; Guido Tar- 
di led the group discussing Program 
Structure; Nature Crafts was head- 
ed by Mary Jane Williams. Lunch- 
eon speaker was Mrs. Alfred Rath, 
who spoke on “The Role of the 
Counselor in Understanding Needs 
of Children.” 

Afternoon sessions were chaired 
by Thelma Patterson who spoke on 
Building Staff Morale; Supervision 
and Training as an On-Going Sum- 
mer Experience, with Harold Grif- 
fin as leader; Evening Program, led 
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easy way with 


TRIPPEROOS! 


Everytime a waterproof food packet for out 
of-camp meals is desired. 

TASTY, CONVENIENT, ECONOMICAL. Each 
Tripperoo serves 4 hungry campers WELL! 
Just add water cook over fire. Saves 
trouble of repackaging from kitchen stock. 
Over 20 menu favorites including Egg Pan- 
cake, Chili Con Carne, Sweet Milk Cocoa, 
Spaghetti-Tomato Dinner. Send for prices now 


Tripperoo Department 


HILKER & BLETSCH CO. 
614 W. Hubbard St., Chicago io, Ill. 
Quality Food Manufacturers since 1891 





- Ed Dodd 


With an 
and an artist's eye, Ed Dodd, creator 


“MUST” BOOKS FOR EVERY 
CAMP LIBRARY 


MARK 
TRAIL'S “dd 


BOOK OF 
NORTH 
AMERICAN 
MAMMALS 


outdoorsman’s experience 
of the nationally syndicated “Mark 
Trail” comic strip, shows in hundreds 
of action drawings and fascinating 
text--the habits and habitats of all of 
the important North American ani- 
mals. Pocket size, a bargain at only 
$1.95 


THE OUTDOOR 
PICTURE COOKBOOK 


By BOB JONES. Step-by-step, how-to- 
do-it outdoor cookery for campers. 
Delicious recipes, 154 photographs, 
56 drawings. $2.95 


At all bookstores, or write to 








HAWTHORN BOOKS, Inc. Dept. Q-76 


Englewood Cliffs, N. J. 











News for Camp Leaders 





by Herman Goodman; and Outdoor 


Cooking, headed by Gunnar Peter- 
son. 


Nebraska Section’s Spring Work- 
shop Weekend will be held on May 
14 and 15 at the Salvation Army 
Camp Gene Eppley. It will be aim- 
ed at development of counselor 
skills. 

Karl Edler will serve as chairman 
of the meeting. 





LEADERSHIP TRAINING 
WORKSHOPS 


sponsored by 


ACA Sections 


are listed in the 


April Issue, Page 44 





INSTITUTIONS * FOUNTAINS © THEATRES * DRINK STANDS 
CAMPS * DRIVE-INS * CONCESSIONS * RACE TRACKS 


SERVE 
THE 
GREAT 


AN ECONOMICAL AND UNIQUE 


BEVERAGE FOR SERVING 
AT INSTITUTIONS! GM 


CRAMORES NEW 
4-FLAVORITE DRINK 
With the Mint Tang 


” Half the Cost of Fruit Juice 


Delicious, eye-appealing Gilhoo- 
ley costs less than 2¢ per drink 
to moke, including sugar. No 
bother, no fuss. Compact, no 
storage problems. Crystal form 
keeps better than messy syrups. 


COSTS LESS THAN 


PER 
De ime 
including sugar 

Cramores Crystals 

Give You Full Fruit 
Flavor at '/2 the Cost 


. on to use—no squeezing 
sorting or cutting! 
* Easy to store—no spoilage 
or waste! 
* Economical — you always 


> have right amount on hand! the cost! 


AVOID SEASONAL RUSH-—PLACE 


Cramore Fruit Products, inc. Dept. Ne. 


immediately. 

With Egg White for Mixed Drinks 

Regvlar—for Still Water beverages 
Check free items desired with 

H Cases Lemon Flovor ra $34.32 ea. 


1 cose 

Cases Lime Fievor a White 

Cases Orange Flavor a 
HOW SHIP C} €.0.D. 


Name 


Ideal for institutional use for 
pare 
y provide 
flaver year round... at D RASP- 


POvernaee, 9 


2010) ae) | 


Camp-555 
Please shio following order of “Gilhooley’”’ (or other flavors as shown) charges prepaid— 


1 case $38.40 


nitial order: 
Cases 


.00 ea. 
29.28 - ALL cases contain 24 - 
(Note: 5% quantity discount on any 3 case order.) 


3 FINE FLAVORS: 
LEMON, LIME, ORANGE 


Alse Crameores Beverage 


Y me: og etc., 
Bases in GRAPE, ROOT- 
BEER, CHERRY AN 


BERRY FLAVORS 


DER EARLY FOR QUICK -DELIVERY, 
, Bex 668, Point Pleasant, N. J. 


3 cases less 5%—WNet $109.44 
3 cases less 5%—Net pron. 4a 
Streamers Caps 
emon Flavor oa Egg ite 4 32 ea. 
[) Cases Lime Flavor Regular... $36.00 ea. 
10 oz. bottles! 


[) OPEN ACCT. 





Street 














Region Vil 

Oregon Section, for its April 
meeting, held in Portland, was priv- 
ileged to hear Catherine Hammett, 
past president of ACA, as Miss 
Hammett wound up her nationwide 
tour. 


George Williams Holds 
Building Institute 


An Institute on Camp Site De- 
velopment and Camp Buildings and 
Design was conducted in mid-April 
at George Williams College, Chica- 
go. The stress of the meeting was 
on construction costs, types of ma- 
terials to be used, and layout and 
design of camps. 

Students from the College and 
the Institute of Design, with the 
cooperation of the YMCA of Chi- 
cago, were responsible for the proj- 
ect. On display were models of 
specific buildings already in_ use, 
complete topographical | a y-o uts, 
model camp sites, and a model 
waterfront. Much display material 
was available, and time was de- 
voted to discussion and questions. 


Rating Centers 
For Riding Counselors 


For the eighth year, the National 
Section of Girls’ and Women’s 
Sports, Committee on Riding, will 
sponsor Instruction and Rating 
Centers for teachers of riding, in- 
cluding camp counselors. Three 
centers are planned, with rates run- 
ning about $80 per week. 

The first will be held at Dana 
Hall, Wellesley, Mass., from June 
5S to 12. Chairman, who may be 
contacted for further information, 
is Mrs. Kenneth R. Read, 66 The 
Fenway, Apt. 34, Boston, Mass. 

The second center, June 9 to 16, 
will be held at Sweet Briar College, 
Sweet Briar, Va. Harriet Rogers of 
Sweet Briar College is Chairman. 

The last center has been planned 
for August 22 to 27, at Perry- 
Mansfield Camps, Steamboat 
Springs, Colo. Portia Mansfield is 
chairman. She may be reached at 
135 Corona Ave., Pelham, N. Y. 

When writing any of these chair- 
men, give general education back- 
ground, and specific training in 
riding, including experience and 
positions held. 
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As the man-eating tiger bounded 
into the clearing... 


.. held it...and 
squeezed the trigger. His rifle spoke once 
and as the tawny killer dropped, ‘Tommy’s face 

crinkled in a victorious grin. 


— drew a quick breath . 


Then tiger, jungle and India melted away be- 
fore the knowing voice of the camp instructor: 
“Nice shooting, ‘TTommy—now let’s see what 
Michael can do to that bull’s-eye.”’ But as the erst- 
while hunter strode away, his face still glowed 
with a look of triumph. 

Many men who lead boys have seen that look. 
What a world of adventure you create when you 
add a rifle to a boy and his imagination! It’s the 
high point of many a boy’s camp life. 


Remington’ Matchmaster™’ 


And there’s no reason why boys like Tommy 
can't have riflery at camp. Supervised target 
shooting is one of the safest outdoor sports. And 
it’sonesport in which every boy, regardless of phys- 
ical size, can compete~—-win too, if he works at it! 

You can start a modest rifle program for little 
money. All that’s needed is a safe backstop, paper 
targets, 22 ammunition and a few Remington 
Model 513T and 521T rifles. 

Remington has helped camp directors start 
many successful rifle programs. Free literature 
and plans are yours for the writing. Address a 
card to: Rifle Promotion Section, Dept. C, Rem- 
ington Arms Company, Inc., Bridgeport 2, Conn. 


Remington 


Model 513T 
22 caliber target rifle 


Remington Model 521T 
22 caliber target rifle 


“Matchmaster” is Reg. U.S, Pat. Off. by 
Remington Arms Company, Inc., Bridgeport 2, Conn. 








CAMPERS GO OVERBOARD | 
for CANADA DRY — 


Ready-to-Use* Beverage Bases 








—— 
Popular size paper cup $5.53 per 
thousand (slightly more 7 western 
states.) At our cost to you! 


@ Assured Acceptance Onange Chewy 
@ Economical Purchasing _ 
e Guaranteed Quality Grape 
e Simplified Preparation Leutore—_Yinte 
« ONLY $29.95 del. Just mix 1 plus 5 plain water! 


te tiie CANADA DRY GINGER ALE, INC. 


sugar required, SS —_ es 100 Park Avenue, New York City 
ny 9 % Z Phone: LExington 2-4300 


OZ 
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By Gloria F. Bryant 


ANY CHILDREN, when 
M asked about their experiences 
in tennis, will reply, “Oh, I had it 
for a couple of years at camp, but 
I never learned very much.” Yet, 
a great deal can be accomplished 
in any camp situation which will 
provide campers with a good foun- 
dation in the beginning skills of the 
game. This camp experience should 
also help to stimulate interest and 
enthusiasm for continued participa- 
tion in the sport. 

If a youngster is exposed to a 
sound tennis program at summer 
camp, fortified by further instruc- 
tion at the secondary school level, 
as a young adult, he should then 
be adept enough to have developed 
a sense of success in participating 
in a sport which is rich in social 
and carry-over opportunities. 

For best results, the tennis pro- 
gram should be based upon two 
hasic factors: organization and mo- 
tivation. The essential steps behind 
these factors begin before the 
camping season opens. 


Pre-camp Planning 
Once the counselor arrives at 
camp, there is usually a period of 
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indoctrination lasting from two to 
five days. This time should be well 
spent in general orientation, and 
in specific organization of the ten- 
nis program. One of the greatest 
determinates of the program will 
be the facilities: number of courts, 
back boards for the ratio of camp- 
ers, also the surface and condition 
of the courts. Hard top or com- 
mercially quick drying surfaced 
courts will mean relatively little up- 
keep and few worries about rain, 
while clay courts may mean hours 
spent on upkeep and extensive plan- 
ning for rainy day activities. The 
counselor’s specific task will be to 
decide how to best serve the camp- 
ers needs under the prevailing 
conditions. 

Conferences with the camp direc- 
tor, talks with other heads of de- 
partments, and old records describ- 
ing past tennis programs prove to 
be of invaluable assistance. Fre- 
quently, the camp director will call 
a formal staff meeting for the ex- 
press purpose of planning the 
schedule. Even though the tennis 
counselor may meet with difficulties 
in competing for time and oppor- 
tunity against 10 or more other pop- 


Camp Wvyoda, Ely, Vt 


ular summer activities, he should 
strive for the very best conditions 
and not lose sight of his original 
enthusiasm. 

The counselor should also take 
into account his own time, making 
provision for a balance of teaching, 
planning, and resting. Only when 
the counselor is adequately pre- 
pared and at his best physically and 
mentally will the interest in tennis 
thrive and grow. 

It is imperative that all tennis 
equipment and facilities be ready 
for use upon the campers arrival. 
There is nothing more detrimental 
to the program or disheartening to 
the camper than the sight of un- 
lined tennis courts, sprouting poles 
empty of nets, ragged backstops, 
and weeds waving in the wind. Such 
a scene would most certainly 
dampen the spirits of the enthus 
jast, and completely discourage the 
novice. Every attempt must be 
made to make ready all materials 
that will be used. 


Motivation 
Once the campers arrive in camp, 
and assuming that facilities are 
ready for use, the counselor’s most 
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counselor should be ever ready to 
devise ways and means whereby in- 
terest in the sport can be main- 
tained 

The cause of boredom and wan- 
ing interest may be an organiza- 
tional problem as is the case when 
players of mixed abilities are 
grouped together heterogeneously. 
Every effort should be made to 
schedule campers so that the be- 
ginners will not feel inferior and 
hard-pushed by older or more ex- 
perienced players who demand ad- 
vanced methods, or conversely when 
advanced players feel held back be- 
cause of their placement in with a 
class of beginning players. 

While it is advisable to have vary- 
ing degrees of skill in a class for 
purposes of progression (the poor- 
er player rallying with the better 
player for purposes of improve- 
ment,) the counselor should watch 
for friction within classes and make 
any necessary adjustments. 


i TC ATES, EE ce eemerene 


Tennis at Camp Wawayanda Paul Parker Photo 


important job is that of constant sense of accomplishment is not 
motivation. We all know that we readily experienced, for skill in ten- 
tend to enjoy and participate in nis is not easily acquired. Even 
those activities in which we meet’ intermediate and advanced players Numerous methods and devices 
some measure of success. need encouragement and motivation can be employed which will aid in 

lo the beginner especially, this if they are not to grow stale. The motivating the camper. I will sug- 


your» STANDARD’ 


weatertront! the World's SAFEST 


~ SAFE... non-skid deck. Cooler than wood. I 
Easily aligned for irregular lake or river bot- 
. : toms. Rolled edges and many other safety 


° \ - features. 


DURABLE... All steel. . . Rust resistant 
: . . . Sturdy, steady and strong. 




























— VERSATILE . . . Sectional construction to 
meet your individual needs. You can set it 
up or take it down with a minimum of 
effort in far less time than conventional 
old-fashioned piers. ! 


BEAUTIFUL ... This is the “peer of I 
piers” that will give you that extra- 
added touch of beauty, prestige and 
value to your waterfront. 


Spygate op eo 


; Send us a rough sketch... we ‘will 
gladly send recommendations, prices 
and literature . . . no obligation, of 

course! 
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— __Stondaid Steel PRODUCTS MANUFACTURING CO 


> yy ea mt Pde South lbth Street 9-11 Bennett Road 
~ Milwdekee 15, Wiseoasia Englewood, New Jersey 
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gest only a few, hoping that they 
will serve to stimulate thought and 
inspire the prospective counselor to 
think of other methods. There is 
great opportunity for the imagina- 
tive person to develop his own 
tricks of the trade, for all that ts 
essential is a love for the sport, 
and a thought toward those tech- 
niques which can be related to the 
sport and which will arouse interest 
in the game. 

First, after the opening of camp, 
try to meet all of the campers and 
literally “sell” tennis as an activity. 
This can be easily done by enum- 
erating the merits of the game. 
People of all ages are interested 
in hearing of the social values and 
advantages acquired through play, 
and to learn that almost every city 
and town has tennis facilities. Also 
of importance is the fact that tennis 
can be enjoyed for a great part of 
one’s life time. At this meeting too 
it would be well to mention tourna- 
ments, play days and other special 
events that are planned for the 
season. 


Class Periods 

Once classes are underway, every 
attempt should be made to vitalize 
instruction. This is especially nec- 
essary for the young beginner. With 
six and seven year olds, it is fre- 
quently advisable to create play sit- 
uations out of the learning of skills. 
Ball bouncing contests are fun and 
serve to aid the learner in develop- 
ing hand-eye coordination and also 
in strengthening the wrist. 

Each camper is given a ball and 
is instructed to bounce it from the 
face of his racket on to the ground 
counting the number of successive 
bounces. This is called “down- 


stairs.” “Upstairs” consists of 
bouncing the ball from the face of 


the racket up into the air—a more 
difficult stunt, but lots of fun. 
Even older and more experienced 
players enjoy this and add stunts 
such as “escalator,” which is per- 
formed by bouncing the ball from 
the narrow edge of the head of the 
racket on to the court or up in the 


air. Further variation consists of 


these same tactics while moving in 
a certain direction at a walk, skip 
or run. 

Tiny tots react most enthusias- 
tically to learning the names of the 
lines and spaces on the court, when 
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OUTDOOR 
BASKETBALL 
CoOurtTs 


GOLF TEES 
AND TRAPS 


“Pedkote 


FAST DRYING 
TENNIS COURT 


a SU RFACING 


BADMINTON 
Courts 


HANDBALL 
COuRTS 


amees court 


Prt) 17.401 


75% less expensive than composi- 
tion materials 
Unaffected by extreme changes in 
temperature 
Permanent color 
Dust-free non-slip surface 
Lowest upkeep by actual tests 
Wherever sports are held — schools, col- 
leges, institutions and municipalities, chances 
are you'll find REDKOTE, the natural pulver- 
ized slate surfacing. 
REDKOTE is smart appearing. Soft shade 
red shows boundary and lane markings 
clearly, And it needs no wetting. With 
REDKOTE you get more resiliency -— more 
true bounce. Saves wear and tear on equip. 
ment and players. 
Write for descriptive folder. It could be 
the beginning of a most profitable in. 
vestment for you. 


YORKMONT SLATE CO., INC. Granville, N.Y. 
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(ANNIVERSARY GIFT 
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During the year 1955 all orders amounting to $10 of more will be shipped 
tronspeortation prepoid via least expensive woy 
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Send Your OrderjNow! 


Our shipping department has increased its personnel to 


handle the Spring rush for Camp Craft Supplies. All orders 











are being filled on the day they are received. 


vor nave our HANDICRAFT SUPPLY CATALOG 


Write for one, today, so that you may look it over and select 


the items you need for your summer camp program. 


CLEVELAND CRAFTS CO. 


4705 Euclid Avenue e Cleveland 3, Ohio 
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BRADLEY CORNER SHOWERS 


Utilize Wasted Corner Spaces 


nig * 











Type KM! shows Bradley Type KM Column in corner 
2-person Shower with one also providing two Showers 
partition and curtains. but without partition. 


In addition to Bradley Showers of 3- and 5-stall capacities, the new 2-stall Corner 


Shower Unit is now available 


The Corner Shower is easy to install,—saves on piping connections, and space. 
One set of piping connections, — hot and cold water, and drain, — serves the two stalls. 


They are offered with or without partitions, and with or without receptors to meet 


your needs. Transform wasted corner space to shower space this economical way. 


Write today for new Pamphlet CS-1050. 


BRADLEY ADIEYS 
WASHFOUNTAIN CO. (crslestal saws 


2263 WEST MICHIGAN STREET 
MILWAUKEE 1, WIS. Distributed Through Plumbing Wholesaler: 








it is presented to them in the form 
of a race. To do this the counselor 
explains that he will name all of 
the parts of the tennis court twice. 
Then on a signal all of the campers 
run and stand on the spot that is 
called out. It is amazing to discover 
that the little ones will request that 
this game be repeated frequently. 

Another successful motivating de- 
vice is that of organizing a 10-10 
club thus providing an immediate 
goal for all to work toward. The 
club can be divided into three levels 
of skill—-beginning, intermediate, 
and advanced. Admission into the 
club is dependent on a player re- 
turning 10 balls consecutively out 
of 10 over the net and into the 
court. Advancement levels use fore- 
hand, backhand, and service strokes 
as qualifications. 

Rainy weather in camp presents 
problems for all departments and 
most particularly does it affect the 
tennis program. However, if possi- 
ble, tennis classes should be held 
regardless of inclement conditions. 

If there is no large indoor hall 
for backboard practice, the counse- 
lor can devise various related activi- 
ties or games which will interest 
the group. Advanced players enjoy 
working out blackboard problems 
of strategy and of hearing stories of 
tournament experiences. Movies 
are excellent if available and sev- 
eral jump rope routines will prove 
of value in developing agility and 
good footwork. 

Intermediates and beginners find 
pleasure in jumping rope, and also 
can make a game out of learning 
the rules and regulations of tennis. 
Young players may be especially 
fond of puzzles and riddles and 
there are several which can be used. 





Let us know 

where you go... 

The post office does not for- 
ward magazines, and neither 
ACA nor the publishers stock 
any large quantity of back is- 
sues. To assure continuous 
service, please send both old 
and new addresses 60 days be- 
fore moving. ACA members 
write ACA, 343 S. Dearborn 
St., Chicago 4. Non-member 
subscribers write Camping 
Magazine, 705 Park Ave., 
Plainfield, N. J. 
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Laughing Loon” 
WATER 


SPORTS 
EQUIPMENT 


“Build It Yourself” Steel Landing Piers 


Now, you can have a stable, sturdy pier at 50% of the norma! 
cost. This steel supported, sectional, adjustable and demountable 
pier is easily installed and taken out. Suitable for fresh or salt 
water. Available in 12 ft. sections—4 or 6 ft. widths. It can be 
arranged to suit your waterfront needs for both length and shape 


Exclusive New Development: Hussey piers are now adjustable 
from the pier deck to compensate for varying water levels. Ad 
justments made in seconds with speed wrench 


“Build It Yourself’ Kit comes complete with adjustable steel sup 
porting horses, ail metal parts and complete building instructions. 
You build deck sections from lumber purchased locally. Available Sa 
complete, ready to install, if desired. tere 
Get complete information and FREE catalog on this 
pier and other “Laughing Loon” Water Sports Equip- 
ment. Write today to 559 Railroad Ave. 


Action-Tested Diving Boards 


HUSSEY MFG. CO., INC. NO. BERWICK, MAINE 
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- YOU'RE SAFE 


when you protect your campers with 
the best of all coverage— that orig- 
inated by the firm which is the ad- 
mitted PIONEER in this important 
field. 


This justly famous coverage provides 


protection for 


THE SIGN OF GOOD SERVICE 


® Polio ©¢ Dismemberment 


, Mi C) Epidemic © Accidental Death 
{ERMOy,, 


ACCIDENT) ¥ INSURANCE as well as 
COMPANY Tuition °* Medical 


RUTLAND. VT. ; 
lh ttn Refund Reimbursement 
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BERSTED’S /HOBBY-CRAFT 


Here's ideal craft work on an easy yet 
creative levei. 


Fiexible molds for upright models or 
flat molds in relief present the camp 
leader with basic material for craft 
programs. 


Subjects available for nature, 
Christmas, Thanksgiving, Easter, re- 
ligious, or for just every day life. Cata- 
log Free. 


history, 


Cast and paint your own art models — 
it's fun, 


ym | . 7 ,# 
Orcwleds Wably Crakt Vac 
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stands for 


On, KENNEY! 


Send me FREE 
CAMP SAFETY 
POSTERS! 


Also send full 
information about 


FEE REFUND 
AND 
MEDICAL 
EXPENSE 
PROTECTION... 


Educators 


Mutual Insurance Company 


Mr. E. A. Kenney, Special Risk Div. 
1522 Cherry St., Phila. 2, Pa. 
Please send me FREE, with no obligation whatso- 


ever, a series of your CAMP SAFETY POSTERS. 
Name . 


Address 





Polio 


and your Camp 


in 1955 


By Hart E. Van Riper 
M.D., Medical Director 
The National Foundation for 
Infantile Paralysis 


N APRIL 12, the Poliomyelitis 

Vaccine Center at the Univer- 
sity of Michigan reported on the re- 
sults of the National Foundation’s 
tests of a polio vaccine developed 
by Dr. Jonas E. Salk. The vaccine 
was found safe, eflective and po- 
tent. 

The National Foundation 
have provided vaccine for 9,000,- 
QOO children before the 1955 epi- 
demic season. Vaccine, in limited 
supply, is available to doctors and 
families through the regular com- 
mercial channels. 

In addition, Gamma _ globulin, 
the blood fraction proved effective 
as a temporary preventive of para- 
lytic polio, is now generally avail- 
able. 

So the polio picture today is 
brighter than it ever has been. 

But despite these encouraging 
steps toward the prevention of this 
disease, we must expect polio still 
to be with us in 1955. Pharmaceu- 
tical companies have not yet had 
the time to manufacture enough 
vaccine to supply the millions of 
children and adults who might need 
polio protection during this coming 
summer. 

So it is comforting to know that 
there are three sources of help and 
advice available to you, if polio oc- 
curs in your camp or its vicinity. 
The N.F.1.P. urges all camp direc- 
tors to plan for polio by having the 
following names, addresses and tel- 
ephone numbers in their files: 

|. County and State Health of- 
ficers. The decision on whether or 
not to close camp, if polio occurs, 
is primarily one for the Health of- 
ficer to make. If parents exert pres- 
sure on you to have children sent 
home, the Health Officer must be 
consulted and his instructions fol- 
lowed. 


will 














Let’s Face IT 
Accidents DO happen 


be prepared BEFORE your 
camp opens. 

Protect your campers from 
drowning, heart attack, 
asthma. 


You now have available at low 
cost a dramatic, effective _in- 
surance against these in the 


STEPHENSON 
RESUSCITATOR 


Wiite lor intormation Box C-104. 





NEW JERSEY 











Whatever the craft 


you are teaching: woodworking, model 
building, leather, metal, plastics, ceramics 


x-acto knives, 
tools & sets 


designed by craftsmen and precision-made 
for fine craftsmanship 


will help you 
do a better job 


by helping your students get better results 
and more creative satisfaction. 


Send for 16 page booklet “Helpful 
Hints’ on use of modeling tools—FREE. 
Complete X-acto 28 page catalog— FREE 
No. 77 «ee 

X-ACTO 

CARVING SET 

~ $3.60 

X-ACTO, INC., 
48-410 Von Dom St., Long Island City 1, #. Y. 
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2. State Representative of the 
National Foundation. The National 
Foundation’s headquarters at 120 
Broadway, New York City 5, will 
furnish the name and address of 
your State Representative. 

3. The nearest volunteer chapter 
of the National Foundation. There 
is one serving every county. Con- 
sult the telephone book or Health 
Department for this address. 


Precautions 

If polio appears in your area: 

|. Be on the lookout for symp- 
toms. They are usually mild and 
indefinite at first—headache, sore 
throat, slight fever, nausea, consti- 
pation or diarrhea, fatigue and list- 
lessness. To make detection even 
more difficult, any one or all of 
them may be present. 

More definite signs are stiffness 
in the neck or back, sore muscles, 
trembling of the hands or other 
parts of the body. Sometimes the 
patient cannot put his chin on his 
chest or his head between his knees. 
If you observe these symptoms, call 
your camp doctor. 

2. Guard children against over- 
fatigue and chilling—such as may 
occur after swimming in cold water 
on a hot day. Studies have shown 
that patients who have been physi- 
cally exhausted or chilled are apt 
to suffer more severe effects from 
the disease. 

3. Emphasize cleanliness. Fre- 
quent handwashing is important es- 
pecially before meals and after vis- 
its to the toilet. Discourage your 
young campers from sleeping to- 
gether and from snaring drinking 
or eating utensils. 

Polio is a communicable disease, 
spread from person to person. The 
virus is expelled from the body in 
discharges from the throat and 
bowels. The virus may be carried 
in the throat or intestines for as 
long as 35 days before onset of 
symptoms. Some people who never 
become ill with polio unfortunately 
carry the virus and can transmit 
the disease to their friends. 


Emergency Care 

If you suspect that a camper has 
polio: 

1. Put the patient to bed right 
away and call the doctor. Please 
remember that early treatment of- 
ten helps prevent crippling. 
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MATTRESSES and BEDS 


Buy Direct From Factory 
COTTON MATTRESSES 30” x 74”, with exchange $5.00 
INNERSPRING MATTRESSES 30” x 74”, as low as $10.75 
Renovate and convert your camp mattress to 
heavy duty innerspring $9 50 
BUNK BEDS COTS FOLDING COTS 
HOLLYWOOD BEDS PILLOWS 
Our Trailers Deliver Throughout Entire East 


Act Now Before the Rush 
RIGHTWAY MATTRESS CO., INC. 


4410 AUSTIN BLVD. ISLAND PARK, N. Y. 
Phone Long Beach 6-3316 

















“WEED-FREE”’ 


YOUR CAMP 


The Practical, Economical Way 


FOR PONDS AND SMALL LAKES... 

Atlas "A" — Kills weeds in ponds and lakes. Does not harm 
fish. Very economical. Easy to apply. Atlas “A” is a sodium ar- 
senite liquid of the type recommended by the Fish and Wildlife 
Service (U.S. Dept. of Interior) for submersed vegetation control. 


FOR CAMP GROUNDS, TENNIS COURTS, etc. . . 


Chiorea — Ideal weed and grass killer for athletic fields, paths, 
camping areas and wherever riddance of all types of vegetation is 
desirable. Inhibits regrowth. Safe to use — does not create poison 


or fire hazard. Easy to apply dry or as a water-mixed spray. 


Write for Complete Information 


CHIPMAN CHEMICAL COMPANY 


DEPT. 17, BOUND BROOK, NEW JERSEY 
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As a result of an evaluation LIG 


made by camps nationally, 
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OTHER PO i 


accepted and approved for 
@ EXCLUSIVE! 


use in camps. Majority of 
opinion is that Audio Hailer e LONG BATTER | ’ OVER 5,000 
TEN-SECOND ME ES! 


AUDIO HAILER 
Mis 


camps for various activities 
AUDIO EQUIPMENT CO., INC.— GREAT NECK, N. Y. 


SKOUR-NU 

All Purpose Cleaner 

CLEANS 
EVERYTHING 


CLEAN 


POSITIVELY CLEANS — 


Walls, Woodwork. 


G 
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T)..NO CABLES! 

D OPERATION. 
L THAN ANY 
MEGAPHONE! 

BE AMPLIFICATION. 


DEALER 
INQUIRIES 
INVITED 








Leatherette, 
Marble, 


Carpets, Rugs, Upholstery, Leather, 


Painted Swurtaces, Linoleum, Tile, Enamel, Cork Floors, 


Venetian Blinds 


SKOUR-NU 


Will Not Evaporate, Contains No Acid, ts Odorless, And Is Non-inflammable 


BETTER « SAFER «MORE ECONOMICAL 


Use This One Product for All Cleaning Jobs. Restores Original Life . . . Lustre 


and Beauty 


CAMP CHEMICAL CO., Inc. 


SECOND AVENUE and 13TH STREET 
BROOKLYN 15, NEW YORK 
Phone: HYacinth 9-1000 
World’s largest manufacturer of Sanitation Chemicals specializing in Camps and Resorts 


Representatives, Branches, or Distributors in many principal cities in U.S, and Canada 





2. Isolate the patient and his 
nurse or attendant from other 
campers. 

3. Make a list of all persons who 
have been in contact with the pa- 
tient and watch them closely. 

4. Your physician will, of course, 
notify the County Health Officer 
of the suspected case. The Health 
Officer will specify the hospital 
where the patient is to be taken for 
further diagnosis and treatment. 

If the patient is taken to the hos- 
pital, explain to the drivers and 
attendants that the patient must lie 
down on a rigid frame or mattress. 
Boards may be used to keep his 
body straight. 

If paralysis involves arms or legs, 
they should be supported and re- 
Strained by use of pillows, sand 
bags or splints. Legs should be held 
nearly parallel, not twisted to either 
side. The patient’s arms should be 
kept at the side of his body with 
elbows slightly bent. 

If there is spasm in leg muscles, 
a small pillow or rolled towel under 
the knees is helpful; a similar pad 
may be needed under the back. This 
eases discomfort and overcomes the 
danger of sudden stretching of 
muscles. 

If breathing is disturbed or there 
is inability to swallow, the patient’s 
body should be tilted so that his 
head is about four inches lower 
than the rest of his body. This al- 
lows for drainage of mucus and 
saliva. 

No matter how urgent the situa 
tion seems, as long as the patient 
is breathing easily, the driver is 
safe in taking the time to select 
and use the best roads to the hos- 
pital. 

Guard Against Panic 


Carry on camp routines as nor 
mally as possible to prevent the 
spread of uneasiness and fear 
among your campers and counse- 
lors. Explain the facts to counselors 
and older campers in an informal 
and reassuring manner. Answer lit- 
tle children’s questions if they arise. 

Facts to emphasize are: the 
majority of polio patients recover 
completely; modern treatment is 
effective in lessening crippling from 
polio; expenses are paid through 
the March of Dimes if parents can- 
not afford them. Parents should be 
told the truth and kept informed. 


Camping Magazine, May, 1955 





Are you 
getting the most 
from 


Your 


Citrus 


Fruits 


By Dorothy M. Proud 


ITAMIN C, or ascorbic acid as 
V it is called, helps to build hard 
teeth and bones, strong blood ves- 
sels, and firm muscles. Citrus fruits 
(oranges, grapefruit, tangerines, 
lemons and limes) and tomatoes 
are Outstanding sources of vitamin 
C. Vitamin C is more easily and 
rapidly lost through cooking and 
storage than any other food essen- 
tial. Since it cannot be stored in 
any amount in the body, generous 
amounts of fresh, frozen or canned 
citrus fruits and tomatoes should 
be supplied daily to children and 
adults. 

A half cup serving of fresh, 
frozen or canned citrus fruit juice 
or sections gives about two-thirds 
of the amount of vitamin C your 
campers need every day. The rest 
of their vitamin C will probably be 
obtained from tomatoes, cabbage 
and other salad greens. You will 
lose very little of the vitamin C 
from the fresh, canned or reliqui- 
fied frozen juice if you store it in a 
covered container in the _ refrig- 
erator. 

Fresh oranges and grapefruit are 
on the market throughout the year, 
but they are usually more expensive 
and not so good during the summer 
months. So you'll probably want 
to use frozen or canned orange and 
grapefruit juice at camp. 

lemons are a citrus fruit, too, 
and frozen lemonade is a wonder- 
fully refreshing drink for hot days. 
All you have to do is add cold 
water and ice, and the lemonade is 
ready to serve. 
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SEIDEL’S 


“Institutional Size" 
Foods Are Ideal 
for 


CAMP FOOD SERVICE 


* Everything the Camp Kitchen needs from 
SOUPS to DESSERTS including Cake Craft mixes. 
Handy Cost-per-Serving Chart free on request. 
TRAIL PACKETS 
Buy them as individual menu items — over 20 varieties, each 
serving 4. 


Buy them as MEAL UNIT TRAIL PACKET KITS — 6 different 
complete meals for 4. 


AD. SEIDEL & SON INC. 


1245 W DICKENS AVENUI 
( HICAGO =F Ii tL INOS 


102 Franklin Street, New York 13, N. Y. 

















SRR os SN NNR SAC RNMNPINRE CEES SoM mse 
EQUIPMENT and SUPPLIES 


FOR THE 


Preparation and 


Service of Food 
—~ = 
Restaurants-Hotels-Hospitals-Camps 
Schools - Churches - Institutions 


CHINA - GLASS - SILVER - UTENSILS 
KITCHEN EQUIPMENT - ene ecaeos 


wT hah hee 


CHINA & EQUIPMENT CORP. PHONE 1180 MARION, INDIANA 
Branch Office and Display Room © 502 Massachusetts Ave. 
Phone MElrose 5-3564 Indianapolis, Indiana 

















100% ALUMINUM 
TABLE TENNIS TABLE 


FOR OUTDOOR AND INDOOR USE 
Here at last is the Heavy-Duty Aluminum 
Table Tennis Table featuring Durability 
and Economy. Sturdily Constructed to 
Withstand Extreme Abuse trom Play and 
Weather. Built to Last a Life-time. 

@ Regulation Bounce and Construction. 


@ Attractively Finished with Green 
Anodized Non-Glare Surface 

@ in 2 Sections-—-4 Legs Each Section. 

@ When Separated Has Many Uses. 


No Maintenance or Replacement 
Problems. 


Many Times More Economical Than 
Wooden Tables 


A tremendous success in Colleges, 
Schools, Camps, etc. 


ESPECIALLY DESIGNED & CONSTRUCTED 
For Heavy-Duty Use In: 

Outdoor and indoor Recreation Centers, 
Pleygrounds, Resorts, Clubs, Camps, 
Ocean-going Vessels, Etc. 

For Full Details, Write: 
All-Metal Tennis Table Co. 
760 George St. — Teaneck, N. J. 











Py S°% 

e” CHILDREN'S SUMMER CAMP 
INSURANCE 
2 SORE TGETS) 


AMERICAN PROGRESSIV 
gives you more insurance protec- 
tion for less! We have maintained 
our original low cost of SOc per 
child per week, and $4.50 per 
season, while maintaining our 
most liberal benefits. 

PAYS MAXIMUM BENEFITS OF: 


Accidents $1,500 
Sickness 350 
Polio 1,500 
Accidental Death or 

Dismemberment 2,500 


Send TODAY for full details! 





AMERICAN PROGRESSIVE 


Health Insurance Co. of N. Y. 
92 LIBERTY ST., NEW YORK 6, N. Y. 
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Which orange juice costs the 
least—fresh, frozen or canned? 
You can find the cost of one serv- 
ing of juice by dividing the price of 
the market unit by the number of 
servings it provides. The cost of 
fresh, frozen and canned juice is 


the same when a 6-ounce can of 


frozen concentrate costs 3 times as 
much and a 46-ounce can 6 times 
as much as a pound (% dozen) 
of fresh oranges. The accompanying 
chart will give you an idea of com- 
parative costs. 


CosT OF FRESH, FROZEN AND 
CANNED ORANGE JUICE* 


Market 
l/ mit 


Number Cost 
of sere per 
ings serv 
ing 


Price 
of unit 


(49 cup) 
Fresn 1 pound or 
'4 dozen 2 


medium-size 


4.5¢ 


Frozen, 
concen- 6-ounce can 20¢ 
trate 


3.3¢ 


Canned, 
single 46-ounce can 30g 12 
strength 


* This cost comparison will vary 
somewhat with season and prices. 
This study was made using prices 
from a super-market in Ithaca, 
New York. 


2.5¢ 


Storage 

Store oranges, grapefruit and 
lemons in the refrigerator. Remove 
any that are soft or show mold 
spots before the damage spreads. 

Store canned citrus products in 
a cool, dry place. Once you have 
opened canned citrus fruit, cover it 
and put it in the refrigerator. 

Store frozen citrus juice at O’F. 
If you store the juice in your re- 
frigerator, use it within the week to 
assure natural flavor. If the juice 
has not thawed until you are ready 
for it, it will have a better flavor 
and is less apt to separate into two 
layers when you add water to it. 

For juice with a fresh flavor, use 
the concentrate within 24 hours or 
less after opening the can. If you 
do not use all of the juice at once, 
keep it cold and covered in the 
refrigerator. 

Be sure you have met your 
campers’ vitamin C needs before 
you substitute other canned fruit 
juices for citrus. Apricot and pine- 
apple juices have very little vitamin 
C, and apple or prune juice next to 
none. 








AVENARIUS 
CARBOLINEUM 


Reg. U.S. Pat. Off. 


/ WOOD STAIN — 


Beautiful rustic 
brown. 


WOOD PRESERVER 

Adds years to life 
of wood exposed to 
rot. 


TERMITE STOPPER 
Repels insects. 


Apply anywhere—brush, spray or quick dip 


no pressure needed. Over four times 
richer than creosote in wood preserving oils 


CARBOLINEUM WOOD PRESERVING CO. 
————« Dept. C, MILWAUKEE 3, WIS. 


-LEATHERCRAFT- 








WHETHER YOU HAVE USED LEATHERCRAFT IN YOUR 
CRAFTS PROGRAM, OR ARE CONSIDERING IT AS AN 
| ADDITION TO YOUR PRESENT ACTIVITIES SCHEDULE, j 
| YOU OWE IT TO YOURSELF AND YOUR ORGANIZATION j 
TO SEND FOR AND READ OUR NEW SPECIAL CATALOGUE 

| OF LEATHERS AND LEATHERCRAFT AIDS AND KITS | 
We have specialized in Leathercraft as 
a recreational and vocational activities 

§ medium for the past 25 years. Our 
projects are designed for all age groups, 
and our Factory-To-You service gives 
you top grade merchandise at substan- 

I tial savings. If you work with young- | 
sters of school age, teen-agers, or 
adults we have the very projects 

j that will fit into your crafts program. | 
Write for FREE CATALOG. Send for 
your free copy of our new 1955 Cata-~ 

| logue of Leathers and Leathercraft 
Supplies. Ask for Catalogue No. 100. Do 

J it today! 

| 5S. & S$. LEATHER CO. 


Colchester 1, Conn. 
RP cae | AR > ct 





DOUBLE BUNKS 
MATTRESSES 


plastic mattress covers 





Write For Catalog C 


SANCO EQUIPMENT CO. 


ty ‘ , . , 





QUICK -SAFE-SURE 
A few seconds spray protects all 
day' Simply mist on skin and 
clothes. Perfect insect shield for 
sportsmen, vacationers, all who 
play of work outdoors. 


Ameria s 


No. | 


Spray On 
INSECT 


& Hardware Stores Sebehee 
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Camp Costs and Fees 
Studied 
by ACA Section 


By R. Thomas Davidson 
and Aaron Sacks 


HE BUREAU of Social Re- 

search (BSR) of the Health 
and Welfare Federation of Alle- 
gheny County, Pa., in collaboration 
with the Western Pennsylvania Sec- 
tion of ACA, recently completed 
its study of the costs, fees and fee 
charging practices of resident sum- 
mer camps of agencies in Allegheny 
County. In all, 27 camps submit- 
ted data, covering their 1953 sea- 
son, which was summarized in a 
report published by the BSR in 
October 1954. 

The study, in some respects, par- 
alleled ACA’s nation-wide Study of 
Camp Costs and Operations, though 
less detail on costs was obtained 


and private camps were not in- 
cluded. 

While the camps studied are in 
Western Pennsylvania, many of 


them are similar to camps in other 
parts of the country. Your own 
camp situation may not be strictly 
comparable, but some of the ques- 
tions suggested by the data of the 
study probably apply to any organ- 
izational, resident camping program. 
Here are the highlights. 


Camp Income 

The 27 camps studied received 
nearly 49 percent of their 1953 
income from fees paid by campers. 
Contributions from the public 
(either through the Chest or direct- 
ly to the agency) and services con- 
tributed from the year-round facil- 
ities of the agencies operating the 
camps accounted for nearly 41 per- 
cent of camp income. The balance, 
about 10 percent, came from op- 
erating receipts other than fees, and 
from investment income. It is clear 
that these camping programs are 
about one-half subsidized by the 
public. 

Whether this is good or bad 
something the study did not attempt 
to answer. Some provocative ques- 
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ROCHESTER 6, N.Y. COBOURG, ONT., CANADA 








The New 10’ DINGHY by 
GRAVES of MARBLEHEAD 


Light enough for two to carry .. . com 
fortably seats five men . made of 
marine plywood, oak frames, pine seats 

South American cedar or oak trim- 


ming. COMPLETE $183.70 
UNPAINTED 140.80 
KITS 118.80 


class sailboat 


JAY SLOOP 


The LIGHTNING 


N.E. DEALER FOR BLUE 
Sparkman and Stephens 


Merriman and Wilcox-Crittendon Marine 


JAMES £. GRAVES, INC., YACHT YARDS 
Marblehead, Mass. NEptune 2-0160 


designed by 


Hardware 





89 Front St., 














Jewelry Making is FUN 
JIVINN 


ee Foner. 09 


Be sure it's on your summer program 









This creative craft is inexpensive and appealing to children. Little preparation 
and few tools are required 

PLAN NOW FOR THE SUMMER MONTHS AHEAD. Send today for your 
Jeweiry Craftsman catalogue 





This catalog is an ideal reference book 
for the Camp Covnciler. 








54| N. WABASH AV? 


4NEWALL MFG. COMPANY ne. 











"7 Protect Public Health With More Efficient Sanitary Treatment of 
Your Swimming Pool 
rRADE AQUATONE marx 


Reg. U.S. Pat. Off 
Is More Efficient Because It 
REMOVES AND PREVENTS FILTER POLLUTION CONTRIBUTING TO 
A MORE SANITARY POOL 


Aquatone cleanses the filters of greasy pollution, quickly and eco 
nomucally without interference with pool operation, providing the only 
known means for permanent maintenance of grease-free filters, line 
and pools, contributing to the highest possible sanitary tatus thereof 

Aquatone prevents Eye Irritation by increasing the solubility and 
diffusion of chlorine whereby increased chlorine retention obtains rr 
quiring less chlorine for adequate Bacteria Contro Its neutralizing 
action toward the causticity of chlorine and alum treated water con 
tributes further to prevention of Eye Irritation 

Aquatone as an algaecide prevents Algae growth and eliminates the 
slime, jt imparts alkaiine pH Vaile without Catiaticity, sottetia the 
water, and eliminates stickiness of the hair and body of the bathers 


No equipment ts required, Particulars and velerences 


CREATIVE CHEMICAL COMPANY 


no obligation 


PITTSBURGH 24, 
PENNSYLVANIA 
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_ TARGETS 


For your Riflery Program 


“ sh - Order by 
| Number 


A-1, A-3 > 
@ or A-18 


per 
‘- 
i ) 1,000 
J 

A-1 50-FT. JUNIOR SINGLE BULL 
Used in early stages of junior qualifica 
hon course and for practice with “ny 
22 vim-fire rifle at 50’. 2 we W count 
Size 7° x 9%", 

A-3 15-FT. JUNIOR SINGLE BULL 
Lise in carly stages of jumior qualifica 
thon 86 6consrs and tor practice with any 
ipritig-lype au als’. 4 to 10 


mir 


count. Size ,; 8.3 


A-18 25-FT. JUNIOR SINGLE BULL 
Used im carly stages of jumor qualinca 
fon course and for practice with any 
pnenmatic-type” aw rifle at 25°. 2 to VW 


mie ‘7 


count, MIZE x W"% 


. Order by 


A-2 or A-19 
$7.00 


& 
® 1500 
e A-13 


$15.00 


per 
Adstrbens. vend 1000 
A-2 50-FT. JUNIOR 5-BULL 


Used in advance stages of pumior qualihica 
iD, 


Number: 
| 


noms and tor practie auth any rim 
hive vifle at 7”. 5 to 10 count, Size 7” x 
gu” 

A-13 15-FT. JUNIOR 5-BULL 
Usecl in advance stages of pumsor qualifica 
homs and tor practice with any “spring 
fype air rifle at 1S’. 6 to 10 count. Size 
| gt Sof 

A-19 25-FT. JUNIOR 5-BULL 
Used in advance stages of yumor qualihca 
tons and tor practice with any “phen 
mati type am rifle at 25’. 5 to 10 count. 

”" 


Ad 
{jt 


Si7e , x ‘ 


New! “BUSTIBLE” BULLSEYES 
THEY SHATTER WHEN HIT 
$10.00 per 1000 


A Real BUSTIBLE 
Bullseye Target 
Klack moulded plastic, 
1)” dia. they shatters 
when hut by aw rofl 
in any a. bas, li 
hang. Folder of sug 
vested gumes m each 


carton 


iit eo Ki if ashing ton 


Special: 20% Discount 
to Camps 


NATIONAL TARGET CO., INC. 
1255 25th ST.,N.W. WASH. D.C. 








lions are suggested in relation to 
subsidies for agency camping pro- 
grams: What is the philosophical 
basis for underwriting camping pro- 
grams with contributed funds? How 
should the degree of subsidization, 
if any, be related to individual 
camper’s fees? What methods of 
underwriting camping costs are 
best? Sections of the ACA might 
find stimulating agenda items in 
such questions. 


Fees 

What were the fees charged 
campers in 1953? How were the 
established fee rates related to actu- 
al collections? On what basis were 
fees set and collected? These were 
some of the questions with which 
the study was concerned. The data 
showed that: 

|. The average (median) offi- 
cial fee was $2.00 per day. Fees 
varied from $6.15 per day to noth- 
ing per day. 

2. Seventy-one percent of all 
campers in 1953 paid the full fee 
of the camp they attended. 

3. The median of the average 
fees actually paid was $1.73. 

4. Half the agencies set their 
official camp fees on the basis of 
what they believed their constitu- 
ency could, in general, afford to 
pay. Four agencies related fees to 
operating costs. 

5. One-third of the agencies 
charged individual campers what 
they could afford to pay. One-third 
supplemented individual camper’s 
payments with camperships in order 
to reach full fee levels. The re- 
maining third charged and collected 
the full established fee with no 
exceptions. 

A great many camps reported 
that they considered their consti- 
tuency’s “ability to pay,” in both 
the establishment of fee rates and 
the process of applying these fees 
to individual situations. Little in- 
formation was obtained, however, 
on the criteria of “ability” actually 
used by agencies. 

How does an agency executive or 
camp committee determine _ the 
“ability” of a group of prospective 
campers to pay certain fees? And 
on what basis is a sliding scale or 
campership used to adjust fees for 
the individual camper? What kind 
of personnel are needed to do the 
best job of fee setting and charg- 








BOLO TIE PARTS 


There’s always some 
thing new in Boon 
doggling! Bolo Ties 
are now a fad 
sweeping the country 
Parts are quality 
brass, easy f0O 
atiach! 
TIPS: $ .60 doz. 
$6.00 gross 
SLIDES: $ 2.30 doz. 
$23.00 gross 
Choice of steer (illustr.), 
cowboy, working compass, 
horse, or pistol on slide 


CRAFT SERVICE Dept. C 
337 University Ave., Rochester 7. N. Y. 











Art Activities 
ALMANAC 


An original collection of art activity 

work sheets for all ages and 

varying skills; for teachers, camp 
counselors, and recreation 

rs directors. 88 craft techniques 
and variations picturedon easy- 


to-work-with sheets. 96 pages in envelope 


$2.50 
WAYNE UNIVERSITY PRESS 


484! Cass Avenue 
DETROIT 1. MICHIGAN 





Your Best Source of Supplies 
for Vocational Education and Crafts! 


J. 5. CONNOLLY (0 strc 
THERCRAFT 


, or wapene on Con FINEST 
shaty nea ‘come 


PLETE RANGE of kinds 


and grodes of cratt COMPLETE 


leather and tools tac 


order properly filled and TOCK 


shipped by experienced 
p men who tnow your PROMPT 
needs. Priced right SHIPME 
SEND For ad 


F be £ F Get our 54-pg.catalog send name address | 


CA and camp to J. J, CONNOLLY, | 
TALOG NOW Dept. 85, 181 William St., N.Y. 38, N.Y 
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RICHMOND’S 
DISHWASHING COMPOUNDS 
help to 


PREVENT EPIDEMICS 


DISH WASHING COMPOUNDS 
For Dishes, Glasses, Silverware 
© CONTAIN ADDED STERILIZER 
@ CONFORM TO DIETARY LAWS 


PLASTI-WASH 


Washes and prevents staining 
of plastic dishes 





As @ soak will remove pre 
vious stains 


Will not affect glaze finish 


RICHINE 


For washing china dishes 


Both Hand and Machine Formulae 


FOR GREATER CAMP HEALTH PRO- 
TECTION use our other superior 
sanitary chemicals. 


Send for Catalog 


RICHMOND OL, SOAP 


& CHEMICAL CO., Inc. 


1041-43 FRANKFORD AVE 
PHILADELPHIA 25, PA 














FOR CAMP COUNSELORS 


THE 
UNIVERSITY OF PITTSBURGH 


Offers A Course In 


Camp Counselor Training 


At 


CAMP PITT 


HUBBARD RESERVATION 
ALLISON PARK, PENNA. 


June 13 - July 2, 1955 


INSTRUCTION IN HANDICRAFTS, CAMP. 
CRAFTS, CAMP AQUATICS. NATURE REC- 
REATION, CAMP MUSIC AND DANCING, 
AND PRINCIPLES AND PHILOSOPHY OF 
CAMPING. 


Scholarship Funds Available 


WRITE TO 
DR. KARL C. H. OERMANN 
Director of Camp Pitt 
UNIVERSITY OF PITTSBURGH 
PITTSBURGH 13, PENNSYLVANIA 
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ing, and what kind of information 
do they need? 

Many of the camps in this study 
had no written policy on fee set- 
ting. They relied heavily upon ex- 
perienced staff, well acquainted 
with the agency’s clientele, to ad- 
minister fee scales. It would seem 
to be a disadvantage, however, not 
to have a more explicit basis for 
such an important part of camp 
administration. 


Costs 

How much did it cost to operate 
the camps? While it is often diffi- 
cult to separate costs chargeable 
to summer camp operation from 
year-round budgets, an approxima- 
tion of cost per camper per day 
was Obtained. In this study, an at- 
tempt was made to include in the 
cost of the summer camp the value 
of goods and staff services “dona- 
ted” from year-round agency pro- 
grams, as well as direct costs of the 
summer operation. 

The average (median) cost per 
camper-day in 1953 was $3.56. 
Highest cost per camper-day was 
$5.76, lowest was $2.07. These 
figures are considerably higher than 
those reported in the ACA Study 
of Camp Costs and Operations (see 
the March, 1954 issue of Camp- 
ING, p. 29-30). Nationally, average 
costs for organizational resident 
camps were $2.63 per camper-day. 
It would be interesting to know if 
there are I differences in 
camp costs, and, if there are, are 
they reflections of pe nti in sal- 
ary levels, in food costs, or in 
standards? 

Other items of interest in respect 
to costs are personnel and food 
costs. For the 27 camps studied, 
the average (median) cost per 
camper-day for all personnel was 
$1.34. Food costs were computed 
on the basis of the daily average 
expenditure for both campers and 
staff (they eat too.) The average 
(median) cost per day per person 
was $0.94. 


Author R. Thomas Davidson is 
Research Associate, Bureau of Soc- 
ial Research of Allegheny County, 
Pa. Aaron Sacks is Assistant Secre- 
tary, Group Work—Recreation 
Camping Division, Health and Wel- 
fare Federation of Allegheny Coun- 
fy. 














TENTS -TARPS 





by HOOSIER 
SEND FOR FREE CATALOGS 
DEPT. Cl 











HOOSIER TARPAULIN 
ANDO CANVAS GOODS CO., INC 
P O Ben 574 1302-10 W. Washington $1 
INDIANAPOLIS 6 INDIANA 





Direct Prices To 
Camps, Schools, 
Churches and 
All Organizations 











| 12 FOLDING TABLE Write for Catalog 


ON MONROE TRUCK 
STACK ONLY 20 KIGH and Discounts 








nce 1683 OCEAN POOL ha 
bee fis ’ rng j foi 


watertroa ’ 


Send today, on camp 
stationery, for big, colorful 
FREE CATALOG No. AA 


OCEAN POOL SUPPLY CO. 


46 Saath Avenue New York 
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CASH’S WOVEN 
NAMES prevent | 


| 
mixups or loss of | 


blankets, clothing | Yh gaya from CU to 

and other equip- Youn 

ment. Your name 

is actually woven 

into fine white ON THE opposite page you'll see a new £lmm1cCcK we 
cambric ribbon. | @re trying out in an attempt to make your CAMPING 

Easily sewn on or | MAGAZINES even more valuable to you. The idea is to make 
attached with ' 

CASH’S NO-SO 


CEMENT. Wash- oi | | 
able and boil- the firms from whom camps buy their equipment, supplies 


lt easier for camp directors to obtain information 
about the new products and new information offered by 


proof. and services. 
6 Doz... . $2.75 Many readers do not wish to spend the time necessary to 
2 Get. +. seen | fw eee | 
write individual letters to each supplier of an item 
24 Doz... . $5.75 inh miahkt otd th } A] :4 h 
, WiC Dig ni = em in Camp. SO, it SOmevtvimes one Tis 
At notion count- “© p ; SOmevL mes Rapp 
ers everywhere. that one does not wish to clip from an issue when to do 
Write for samples. | 8° would mutilate some editorial item of present or 
future use. Yet it is also true that any camp which aims 


to do an increasingly better job for its campers, 





Camp Directors— 
Ask about special 


must keep up to date on the new supplies. services. 
service to camps. ye Ap} 


information and equipment which can further that aim. 


va 4 4 , 4 , , fh ’ . 
( Atal For this reason, CAMPING MAGAZINE will endeavor to 
forward to suppliers information requests from readers. 
WOVEN NAMES The two following pages contain items abou T, new levelop 
South fered & Conn ments which your editors believe will be interesting to 3 
many directors. Each of these is numbered. A coupon 
+" 


is also provided, which can be removed from the iss 





BRAND Kitchen without cutting into editoral material. Space is 


NEW Equipment available on the coupon for you to write in other items, 


», about which 


i 


, BELOW not specifically mentioned in this issu 
GOV T THE COST you would like to have data. 
SURPLUS 4 To make 

We believe this new CAMPING MAGAZINE feature will be of 


Once In A Lifetime Values ’ ' 
Pe f real help to directors. It will also be of help to camp 
15 Gallon “Wearever” While : : : A i , 
Aluminum Stock Pots Reg. They Last suppliers in enabling them to know who is really inter- 
Brand new in original ‘ , i 2 : 

packing, with cover 37.30 ea. 15.50 ea. ested in their products. And it will be of help, too, to 
Watertown Plastic >macavzine’s hI 7 are ainre 3 wt afford enneratea 
Gual Canstathe the magazine's publishers, since it will afford concret 
Servin Dishes, ) ; > , 7 f >) 1 Sy’ oc > +7 a . qc " , ; . ‘ 7 5 . ; | " ee, 
14’'x10"'x2 9” deep 25.00 doz. 17.50 doz. eviden eC to advertisers and prospe tive adver tiseyr - 
7” Kys-ite Plastic that camping people do really want to have the latest 
Sandwich Plates 7.50 doz. 3.95 doz. . t : heft then ‘. ord : t} 

LY tT ( "me y Le »T uo a B in e . me "2 ‘ant ‘rer : _V 
seeeutiens 16 on ilorma on De ree ¢ : ) I re rere VY to 
Plastic Mugs No. 910 12.60 doz. 4.95 doz. Judge which products and services can best serve them. 
“Wearever” No. 4258, 

1," thick heavy-duty 

Aluminum Stock Pots, ’ . . , 
80 Qt.. with cover 75.75 ea. 39.95 ea. We hope you will use your coupon, this month and every 
3'y Qt. Heavy month. We believe that if you do, your fund of 

Aluminum Sauce : : : _ 
Pans 33008. 1.50ea. F} tion of better camp operation will grow steadily. 
'4” thick Aluminum | And 
Roasting Pans, | nN 
21 x17'y"x7" deep 26.80 ea. 10.95 ea. 


Mundreds of other Specials, Subject to Prior Sale 
We have a complete 

line of Food Service SEND FOR OUR 
Equipment & Sup- | CAMP CATALO 


plies. Be sure to get No. C-655 
our uoctations on 

your kitchen & din- som ig 
ing room needs. MAY Ist. 


ADMIRAL Equipment Co. 


Our New Address 
7 East 22nd Sr. New York 10, N. Y. 
Algonquin 4-9933 





» your operation can be no better than your 


information. 
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For Your Information 


New and helpful ideas to assist you 
in obtaining equipment, supplies and 
services for your camp. Keep up-to- 
date with the latest trends in camp 
operation by investigating some of 
the items described here. 


Folding Tables Have Many Uses 

A folding table for every oc- 
casion, every use, is the claim of 
ABC Metal Products Co. for their 
complete line of tables. Whether 
for dining, play, work or display, 
ABC has designed a model to fit 
the need. 

The company line of folding legs 
enables the transformation of one 
top into a dining table, a ping pong 
table or a work bench. These legs 
are available separately for those 
camps which want to make then 
own tops. 

When folded, the tables stack 
into compact bundles for easy stor- 
ing or portability thus paving the 
way for the easy transforming of a 
dining room into a recreation area, 
or for setting up outdoor facilities. 

For information on these tables, 
which are available in either ob- 
long or round shapes, refer to item 
C-SS5SO1 on coupon. 


Spray-type Marine Lacquer 

Plasti-Kote’s new spray-type Ma 
rine Lacquer will be of interest to 
camp waterfront people for those 
refinishing or touching-up jobs on 
marine equipment and outboard 
motors. The quick-drying aerosol 
lacquer is said to be resistant to 
gasoline, oil and salt water. Its ease 
of application enables professional 
marine repair jobs with no costly 
spray-painting equipment. 

For catalog of the Plasti-Kote 
line, including self-spray enamels 
and lacquers and aerosol fire ex- 
tinguishers, check item C-5502. 


Menus for Four Weeks 

“Good Meals for Campers” is 
the title of a handy poster-form se- 
lection of menus for four weeks, 
designed especially to appeal to 
and nourish hungry campers. The 
brochure is printed on heavy stock, 
all ready for posting on the kitchen 
bulletin board. 


Camping Magazine, May, 1955 


General Foods Corp., Institution 
Food Service, has prepared the 
menus, based on average camp 
needs and facilities. Included in 
the attractive piece is also a selec- 
tion of tested recipes. Check C- 
5503 for copy. 


Playground Equipment Catalog 


A new, fully illustrated 60-page 
catalog, just released by American 
Playground Device Co., shows the 
company’s complete line of extra 
heavy duty playground equipment, 
items for outdoor gymnasiums, ten- 
nis and basketball equipment, flag- 
poles, and a complete line of repair 
parts. 

Large illustrations of all equip- 
ment are shown, with comprehen- 
sive description, specifications, and 
detailed technical data with me- 
chanical drawings of fittings and 
construction features 

An interesting section is devoted 
to planning of playground areas, 
with suggestions for best utilization 
of ground space, safety considera. 
tions and proper installation. 

For your copy, check C-5504. 


Folding Boat for Easy Portability 

fhe Aerius Folding Boat, equip- 
ped with sponsons, is the flagship 
of Klepper Company's 1955 fleet 
of folding boats. Though designed 
as a two-seater, this boat will ac- 
commodate up to four persons. It 
is portable, weighing only 60 
pounds, and can be set up in 
about 15 minutes. 

Another addition to the Klepper 
fleet is its Touring model, a two- 
seater. Single seaters of both mod- 
els are also available. All Klepper 
models can be used with sails, pad- 
dles or motor. 

For information on boats, as 
well as the Klepper line of out- 


board motors. write for item C- 
S505 
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Readers’ Service 


Use this coupon to obtain 
information about 
described in this department, or 
advertised or mentioned editori 
ally in this issue. CM Readers’ 
Service will also be happy to as 
sist you find a source for any 
products or services used in 
camp management. See nex! 
page for additional items 


more items 


C-5501 Folding Tables 
C-5502 Marine Lacquer 
C-5503 Camp Menus 
C-5504 Playground 
Equipment 
C-5505 Folding Boat 
C-5506 Italian Foods 
C-5507 Orienteering Aids 
C-5508 Quantity Formulas 
C-5509 Wire Art 
C-5510 Recipes for Camp 
C-5511 Milk Amplifier 
C-5512 Scour-Nu 


Please send me information on 
the following additional sub 


jects not checked above 





CAMPING MAGAZINE 
READERS’ SERVICE 
705 Park Ave., Plainfield, N. J 


Name 


(please print) 


Address 


Camp 


Position 











NO MATTER 
WHICH WAY 
THE WIND BLOWS 


\owrn 
Hast 


West 


SOUTH 


For modern 
efficient 
and easy 


camp operation 


Consult 
the 
News 
in this Department 
each 








Ready-to-eat Italian Foods 

An Italian specialty and all-camp 
favorite, ravioli, is now available 
in No. 10 cans from American 
Home Foods, Inc. This “Chef Boy- 
ar-dee” product contains 14 serv- 
ings per can, is ready to heat and 
serve. The company estimates cost 
per serving from 9¢ to I1¢. 

Fight other Chef Boy-ar-dee 
products, including spaghetti, meat 
balls, and sauce, are offered to the 
camp market. These are described 
in a folder available with a Cost 
and Portion Chart by checking item 
C-5506. 


Orienteering Teaching Aids 

Several teaching aids have been 
developed by the American Orien- 
teering Service to enable camp di- 
rectors and counselors to promote 
this activity. 

An Instructors’ Portfolio, de- 
scribing orienteering first, and giv- 
ing bibliography, lesson plans, quiz- 
zes, projects and games for camp 
use, is available free to interested 
camp leaders. Two special films 
have been developed — “By Map 
and Compass” and “The Sport of 
Orienteering’ -— and descriptions 
of their content and instructions 
for ordering are also available. 
Other film sources, instrument 
makers, and demonstration mate- 
rial are also mentioned as teaching 
aids. 

liem C-5507 will obtain the free 
Portfolio and other information. 


Quantity Formulas in Handy Book 

The Wesson Oil people have pre- 
pared a booklet on Quantity For- 
mulas for salad dressings, cakes, 
pies, pastry and hot breads, as well 
as some useful tips on frying. This 
book has been especially designed 
for institutional feeding, and should 
be of great help to camp dietitians 
and cooks. 

Among the recipes offered are 
yellow layer cake, devil's fudge 
layer cake, chiffon cakes, creamed 
icing, Danish pastry, Parker House 
rolls, butter biscuits, Russian dress- 
ing, and many others. 

For handy booklet, check num- 
ber C-SS5O8. 


New Wire Art 
X-acto, Inc., makers of hobby 


SS 9 UM ba Gee 


tools and handicraft kits, suggests 
camp crafts leaders introduce their 
campers to “Suji,” a new wire art 
form. 

Just a few simple turns of Suyi 
wire around a wire skeleton, its 
makers claim, are enough to pro- 
duce a variety of figures, animals, 
boats, planes, etc. Children can 
create their own designs, and form 
them with the colored wire. Items 
can be made for your camp ban- 
quet, for the nature hut and other 
entertaining and useful purposes. 

For full information on this art, 
check item C-5509. 


Add Interest to Camp Meals 


Nabisco’s “Cracker Chatter” 
contains many taste-tempting re- 
cipes for desserts, salads and sup- 
per snacks, which will add interest 
to camp meals. A special section, 
designed for quantity cooking, con- 
tains recipes to make your campers 
sit up and take notice. 

For copy, check number C-5510. 


Milk Amplifier Story Told 

Bosco Company, makers of a 
chocolate milk amplifier, has pub- 
lished a booklet, “How to Increase 
the Nutritional Value of Milk in 
Five Specific Ways.” 

Of interest to your camp nurse, 
as well as your dietitian, the book- 
let tells the benefits of Bosco for 
young and growing children. Tables, 
diagrams, and illustrations are all 
used to tell the story of this milk 
amplifier. 

For copy, write for item C-S511. 


Camp Chemical Adds 
New Division 

Camp Chemical Co., Inc., man- 
ufacturers of sewage chemicals, has 
acquired the patents, products, and 
trademarks of Scour-Nu, of New 
York City, manufacturers of chem- 
ical specialties. 

The three products formerly man- 
factured by Scour-Nu will now be 
manufactured and distributed by 
Scour-Nu Division of Camp Chem- 
ical Co., Inc. The products are 
Scour-Nu, an all purpose cream 
cleanser; Badfido and Shu-Fido. 

Complete information on_ these 
products is available by checking 
item C-5512 on coupon. 
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uestion 
Corner 











Have you a knotty camp 
problem on which you'd 
like some advice? If so, 
send it to the “Question 
Corner.’ We'll get the 
opinions of experts on any 
phases of camp operation 
—maintenance, administra- 
non, program, leadership. 


? 


VY. As new camp directors, we 
have been told that we need to 
have workman's compensation in- 
surance covering all of our counse- 
lors and other staff members. Is 
this the rule throughout the entire 
United States? If so, what would 
you recommend as our best course 
of action? 


A. Every state and the District 
of Columbia has its own individual 
Workmen’s Compensation law. Sev- 
en states, namely, Washington, Or- 
egon, Nevada, Wyoming, North Da- 
kota, Ohio and West Virginia, are 
what is known as monopolistic 
States, which means that all Com- 
pensation Insurance is handled by 
the state. The balance of the states 
permit private insurance companies 
to write Workman’s Compensation 
Insurance. 

Generally speaking, Compensa- 
tion laws apply to all employers, 
except that most states exempt em- 
ployers of domestic servants and 
farm labor. If an employer is unde 
the Compensation Act of the state 
where he operates for any of his 
employees, he is under the act for 
all employees. 

For example, if a law applies to 
such employees as cooks, waiters 
and general labor, the employer 
would also be liable under the 
Compensation Act for non-hazard- 
ous workers such as office and 
counselors. 

For advice, employers in mono- 
polistic states should correspond 
with the Workmen’s Compensation 
state fund, whose principal office 
is usually located in the state capi- 
tal. Others can usually get ad- 
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UNSINKABLE BALSA WOOD FLOATS 
FOR FRESH OR SALT WATER 


Completely Assembled, Never Will You Buy Such Value 
Ready to Place on Water For So Little Money! 


& 9 je 25 person capacity, 10° x 5S’ x 12". Approx. 300 Ibs. 
Gov't. surplus. Approx. Gov't. cost $200. Limited quan- 


tity, order today. ONLY $30.00 


40 person capacity, 12’ x 7’ x 15’. Approx. 600 Ibs. Ap- 
prex Gov't. cost ga08. A real buy at ONLY $32.50 


Aboard ship, but never used. 

Freight charges collect immediate Shipment 

Assortment of Larger Type Rafts on Display ALL SIZE TENTS ON HAND 
Write for free listing on all size electric generating plants 


Send Check or Money Order to 


ROCKAWAY SALES CO. 
Box 555C Route No. 46 Rockaway, New Jersey 
Free Circular on War Surplus Bargains and Camping Equipment 








FOR YOUR CAMP 


BROWNLEE 


SECTIONAL 


LOG BUILDINGS 


FROM 
ADIRONDACK SHELTERS 
TO 
LODGES AND DINING HALLS 


Dozens of models especially designed for your 
camp and for savings in time and money 


FOR BROCHURE WRITE TO 
3502 GUARDIAN BUILDING 


DETROIT 26, MICHIGAN 








ORDER YOUR COMPLETE CRAFT SUPPLIES 
FROM ONE SOURCE — THE EASY WAY! 


LeisureCrafts has served the camp and private school market for 
many years and draws on this valuable experience to offer qual 
ity craft material at the most competitive prices. Complete stocks 
of leathercraft, craftstrip, woodcraft, beadcraft, paints, brushes, 
etc, are available. Try LeisureCrafts, “Camp Craft Headquarters” 
this year—you'll be glad you did! 


/ ’ 
1955 craft catalog available to iSsuré q 
camps and private schools. Full of 


lots of wonderful materials for a 528 SOUTH SPRING ST. 


perfect craft program. Send for LOS ANGELES 13 CALIFORNIA 
yours today! 














CAMPERS’ fewonalzed PLAYHATS 


Your Camp Name Embroidered on Every Hat 


The MAGNOLIA A jaunty, nicel: 
tailored crew hat of fine quality 

twill. Red-white, navy-white, forest 
vreern-whnite: AiSBOG solid req nay 
reen, White, pale biue denim 


>The ADMIRAL Popular model 
visor cap in twill. SBolid red, na 
vreen. white paie bile denim. Solid 
lors only 


mail. medium, large 


For campers “lun in the sun” Use 
as official hat or place in camp 
store. For boys and girls. Price 
camps $1060 per doz. Send for 
sample (enclose 50c for handling) 
Magnolia Admiral 


The PLAYHATS CO., Box 68, Revere 51. Mass. 


Address—July and August: 293 Commercial $1. Provincetown, Mass. 

















Low Cost, Top Quality 
Supplies for Your 


SWIMMING POOL 


Since 1935 camp owners have re 


garded MODERN as their most eco 
nomical and reliabie source for swim 
supplies 


ming pool equipment and 


MODERN manufactures over 100 top 
quality products. Low “factory-to-you” 
prices save you money on filters, poo! 
fittings, underwater lights, vacuum 
cleaners, diving boards, pool ladders, 
pool paint, chemicals, algae preven 
rafts, and all other 


tives, piers 


aquatic supplies. Complete line and 


huge stocks assure fast shipment 
Send for valuable 44-page Catalog & 
Data Book. Helps you save money and 


avoid mistakes 


modern. 
SWIMMING POOL CO., INC. 


ONE HOLLAND AVENUE 
WHITE PLAINS, W. Y 





Campers Proudly Wear 


Guaranteed Washable 


SPORTSWEAR 


Imprinted by the 
COL-FAST 
PROCESS 
T-SHIRTS 
SWEAT SHIRTS 
SPORT CAPS 


GOBBY HATS "Mer oanest? 


SCARFS \ 
LAUNDRY BAGS 


tm 


Sportswear featuring camp insignia 
and lettering in ofhcial colors that 
washable; won't 
Due to enlarged 
quality 


pr wes 


are yuaranteed 
crack or peel. 


production tacilities high 


has been maintained with 


lower than last year, 


VICTORIA PRINTED 
PRODUCTS, INC. 


512 Lucas 
St. Louis 1, Mo. 


WRITE FOR COMPLETE PRICE LIST 
AND LITERATURE 














vice from any reputable insurance 
agency familiar with Workmen's 
Compensation. 

In states where compliance with 
Workmen's Compensation laws is 
“elective,” an employer is not com- 
pelled to carry insurance. However, 
in such states, the law prevents the 
employer from using the principal 
defences to defeat a claim. 

States which have compulsory 
laws invoke penalties against em- 
ployers who do not provide for the 
payment of Compensation benefits 
by purchasing insurance from pri- 
vate carriers or state funds. 

In every case, all employers 
should determine their status under 
the particular law that applies to 
their business. 


? 


QO. As a camp director, I fre- 
quently use my personal car to 
transport campers. Also, sometimes 
it becomes necessary for counse- 
lors to drive campers in their cars. 
Do our regular insurance policies 
cover us in such instances, or 
should we have additional kinds, 
types, and amounts of insurance? 


A. The consultant to whom we 
referred this question suggests that 
each camp director must check his 
own automobile insurance to see 
what is covered under the insur- 
ance policy. Ordinarily, a camp di- 
rector would be covered for public 
liability and medical expense cov- 
erage for those riding with him. 

If he makes a definite charge for 
such transportation, he would need 
to check carefully on his automo- 
bile insurance and see that it would 
still be effective. 

A type of illness and accident 
insurance is available from some 
companies which insures campers 
from the time they leave home for 
camp until they return home, 24 
hours a day, regardless of place or 
activity. Such a policy would be in 
effect at all times during the insured 
period including travel time in cars 
owned and operated by the camp or 
by the counselors. 

A careful check on the camp’s 
car insurance, and that on any 
staff cars which are used to trans- 
port campers, plus the protection 
of campers’ medical expense insur- 
ance should cover the situation. 





KEN-KAYE KRAFTS CO. 


COMPLETE | 
SUPPLIES 


Electric Tools 
Leathercraft 
Minor Crafts 
Model Crafts 
Woodenwere 
Metalcraft 
Motor Tools 
Whittling 
Drafting 
Painting 
Drawing 
Pottery 

Felt 





1277 WASHINGTON 
WEST NEWTON _ 65, 


STREET 
MASS. 

















FEATHERS 


FOR INDIAN CRAFTS 
AND ALL CRAFT PROJECTS 


BUY DIRECT FROM PRODUCER 
FOR QUALITY & ECONOMY 


FREE SAMPLES ON REQUEST 


MANGROVE 


FEATHER CO., INC. 
42 W. 38th St., Dept. CM, N.Y.C. 18, NY. 
CHickering 4-5558-9 




















AND 


T E N T S CANVAS GOODS 


by POWERS 


COVERS -— TENT FLYS | 
FOR CAMPING 
WRITE FOR INFORMATION 


POWERS & CO. Phitsscipnia 43, ra. 














FREE CATALOG! 


NOW AVAILABLE! 


The largest and most complete of its kind 
ever published! Nearly 200 pages! Arts 
and Crafts Supplies for summer camps, 
Silk Screen and Sign 
listed! 


In requesting your catalog, please give 


Artists’ Supplies, 


Supplies — thousands of items 


us your winter address and name and ad 


dress of your camp. 





WRITE TO DEPT. CNM 


THE OHIO ART MATERIALS CO. 


27174 E. 9th $T CLEVELAND 15. OHIO 
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Teela Wooket Camps 


By Gerald H. Uhrhammer 


IVE A camper a bow and 
arrow and his imagination 


turns him into an Indian or a Robin 
Hood! 

But watch out! That camper’s 
imagination will soon tire out if 
his interest is not stimulated by 
some of the fascinating diversifi- 
cations of the sport of archery. 

This is a problem at many 
camps. Campers turn out in droves 
for archery, but very few stick to 
it, unless a sound, safe technique 
is presented, followed up by some 
of the many fascinating interest- 
stimulating activities archery offers 
in both target and field shooting. 

How is this accomplished? 

Introduce variety into your ar- 
chery program. Once young archers 
have learned the fundamentals of 
shooting, they are ready for new 
and different activities that require 
some added skill, and that challenge 
the instinctive aiming urges in the 
boy or girl. 


Archery Hike 

One of these activities is an 
archery hike. If your camp has a 
large area available, such as a pas- 
ture or woods, you have an ideal 
spot for these hikes. Set up paper 
animal targets, which campers can 
make themselves, along the hike 
route. Be sure to set each target in 
front of a hill, free from rocks, or 
a large backstop which will stop 
stray arrows. Targets should be 
within sight of each other if pos- 
sible. 

An archery instructor or counse- 
lor should caution campers about 
safety, and should also accompany 
each group of campers on the hikes, 
leading them safely from one target 
to another. 
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Another point about archery 
hikes: Use old arrows because they 
frequently get lost or broken. 

Above all, don’t let one hunter 
get in front of the others. Accidents 
happen very easily. Once they have 
stalked the target, have archers 
line up and shoot three or four 
arrows each. And don’t let anyone 
advance on the target until every- 
one is through shooting. 


William Tell Shoot 

Another way to spice up your 
archery program is to hold a Will- 
iam Tell shoot. Divide your arch- 
ery class into two teams. The team 
that breaks two out of three bal- 
loons attached to a straw target Is 
the winner. You'd be surprised at 
the amount of excitement generated 
by shooting at the balloons. They 
bounce around with the wind and 
are very hard to break. 

Flight or distance shooting al- 
so stimulates the imaginations of 
young campers. An easy variation 
of flight shooting will add to the 
competitive excitement of the sport. 

Mark out a 12 foot square at 
one end of your distance shooting 
range. Then line up two teams from 
SO to 75 yards away (depending 
on the strength of the bows.) The 
team placing the most arrows with- 
in the square wins. 


Tournaments 


A standard method of making 
archery more interesting in camp 
is a target tournament. If your 
campers are divided into age 
groups, run a tournament within 
each age group to determine the 
best archer. And if you want to, 
have the winners compete with each 
other for a grand championship. 
You'll find that the oldest archer 
isn't always the best archer, either 













LOW COST 
FOR CAMP USE 


( ounselors have found eramrie titty fey leg fi 
perfiect mm ‘diium of expr j 


i well is creative 
Phis Keim wall fi iny piece up t iki’? in 
hameter and | ’ hieh., We turnish a tunda 
mental text inci owl imsawer youl echnical 
problem Niln reach cnamecling temperature 
quickly, ks turady ind! attord iow ost trouble 
tree operation All pas ly replaceable at 
i nominal cost 

TEXT ON 

ENAMELING 

by 


rhomas E. Thompson 


Send for your copy wo 

th 11) pong i} 

eel ext on nertal 

hhitietliny Pechniques 
fool eqmuipnient 
types of enamel } 
firey hirtish 
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ENAMELS AND MATERIALS 
Wi hive more than | 


lelivety \iso copper tray heet cop 


}/ f Cigete sic tiayre writ (can 
Hlaine miany ipticls pein btikl 


i h ray mail bow! ety 


WRITE TODAY 


THOMAS C. THOMPSON CO. 


153° Deerfield Rd., Dept ae 


Highland Park, Illinois 


—TEELA-WOOKET CAMPS-— 


ROXBURY, VERMONT 
Announce: KOUITATION, 
ARCHERY, DANCE 
June 27-July 3 Sept. 1-Sept. 12 


For details regarding Equitation, 
write. ©. A. ROYS, 60 Ordway 
Road, Wellesley Hills, Mass. 


For details regardine Archery 
and Dance, write: MRS. E. B. 
MILLER, 4500. West 24th St., 
New York, N. Y. 














Hold on to CM 


Kvery month Campinc Maga 
ZINE vets an increasing number 
ol requests ror additional COpies 
: - - i 
of 18sues secause o! their value 
as reference material. (_M suy 
yests car h reader file his (or her) 


| L/ 
COPies iti al sale pridce We ATC 


vlad to fy] ] all requests that We 
can tor additional copies, hut 
eventually the supply runs out 
SO , please hold on to your 


( Opies 























! CRAFT MATERIALS ! 


We're interested in 
supplying your camp. 


A host of satisfied customers 
can testify to our quick, depend- 


able service. 


MAGNUS CRAFT MATERIALS 


108 Franklin $v. New York 13, N. Y. 








NYLON UTILITY BAG 
A “MUST” FOR EVERY CAMP 


These water-repellent, sturdily con- 
structed NYLON bags are proving the 
‘rage’ all over the country. Processed 
for your camp in any color velva-flock 
they are attractively priced as follows 
3 dozen — $2.65 ea. 6 dozen — $2.55 ea. 
12 dozen & over $2.45 ea. 
NYLON colors: Blue, Red, Green, 
Maroon, Black & Brown 


Size: Length 16”, Ht. 9’, Width 6” 





All Americau Ascorp. 


205 WEST 19) ST. NY TILNY 
CAMP ANDO SCHOOL SUPPLIERS 




















INDIAN CRAFT 


Send for 1955 Illustrated Catalog 


Supplies 
for all 
indian 
Craft Books, 


Work Leather 


GREY OWL INDIAN CRAFT CO. 


4518 SEVENTH AVENUE 
BROOKLYN 20, N.Y. 
GE 6-3287 


CaM 





Free 


Fully illustrat 
ed. 104 
showing 
cial 
tackle, 
wear, 
ing and one 
hundred and 
twenty othet 
leather and 
canvas spe 
Cialties of oul 
own manufac 
ture 

L.. L. Bean Inc., 278 Main St., Freeport, Me. 


Mire by hitie ind Camping 


pages, 
spe 
lishing 
foot 
cloth 
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Catalog 


CLASSIFIED ADVERTISEMENTS 


HELP WANTED 


CABIN COUNSELORS Coed Camp 100 
mentally retarded children. Write details 
experience, interest, references. Persona! 
interview New York City or at Camp- 
Director, Camp Waterford, R. F. D. No. 1, 
Quaker Hill, Conn. 


COUNSELORS. Married couple for sum- 
mer only or year-round teaching. Write 
3ox 413 CAMPING MAGAZINE. 


YOUNG WOMAN to instruct sailing on in- 
land lake for a YWCA Camp. Must be 21 
years of age and hold Red Cross Water 
Safety Instructor's certificate. Mildred Tay- 
lor, YWCA, 314 Fourth S8St., Bay City, 
Michigan 


canoeing and boating 
campcraft and cookouts, arts and crafts, 
Vermont girls’ camp. Write Box No. 432, 
CAMPING MAGAZINE 


COUNSELORS 


MATURE MEN, WOMEN 
for Massachusetts Berkshires’ brother- 
sister camps physician, nurses, tennis, 
rifiery, crafts, dramatics, waterfront direc- 
tors, athletics, tumbling. ALSO mainte- 
nance men. P. O. Box 176, Maplewood, New 
Jersey 


EXPERIENCED, 


COUNSELORS for Boys’ camp in the 
Berkshires of Massachusetts. Have impor- 
tant openings for experienced Trip Mas- 
ter, Head Waterfront Director, N.R.A 
Rifiery Counselor, Fishing, and Canoeing 

also golf and tennis, and caretaker- 
carpenter, Write Box No. 455, CAMPING 
MAGAZINE 





POSITIONS WANTED 


A. R. C. Waterfront Director, extensive 
experience and references from leading 
New England private and Girl Scout 
Camps of 150 girls. Write Box No. 449, 


CAMPING MAGAZINE. 


EXPERIENCED COUPLE want summer job 
Man—waterfront, athletics, tripping. Wom- 
an arts & crafts, tripping. References 
Donald Jurges, R.R. No. 1, Hinsdale, ILili- 
nois 


KITCHEN MAN, 26, some experience; from 
good home; pots, pans; help cook etc 
Write Box 453, CAMPING MAGAZINE 


COLORFUL, authentic evening camp pro- 
wram of INDIAN LORE avaliable to camps 
East coast and Southern States, June - 
Aug. Two performers. RED DAWN, Sioux 
Specialist, 1018 8. Ist Ave., Sioux Falls, 


CAMPS FOR SALE 


CAMP IN BLUE RIDGE MOUNTAINS OF 
GEORGIA. 1 mile off U.S. Highway No. 23 

260 acres, 2 lakes, 14 buildings in good 
condition Electricity and fiush toilets 
Accommodates 100. Ideal for private camp, 
Scouts, YMCA, YWCA, religious groups, 
etc. Mrs. Carter Barron, 3680 Peachtree 
Road, Atlanta, Ga 


ATOP the Berkshires, “Sun Rise Hill.”’ 
Otis, Mass. 3 houses, 2 cabins, studio barn, 
2 tennis courts, mountain stream, large 
swimming pool, 367 acres. Accommodates 
191 for camp. has equivalent of 8 motel 
unite plus 18-room house. Everything re- 
cently rehabilitated. Appraised $130,240 
Will take $80,000 (Terms) Get picture lea- 
filet. Owner, Frederick Purdy, 342 Madison 
Ave., New York City, 17. MU 2-3830, or 
SCarsdale 33-3993 


UNUSUAL NORTHERN WISCONSIN CAMP 
-SITE; 217 wooded acres of complete iso- 
lation surrounded by 300,000 acres National! 
Forest; 2 lakes; log cabins; lodge; boats, 
motors, equipment; fully electrified. For 
pictures, description write Timberland 
Camp, 710 Downer Place, Aurora, Illinois 
Once in a lifetime opportunity 
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SERVICES AVAILABLE 


CAMP CONSULTANT-~-long record operat- 
ing quality summer camp profitably. How 
to recruit campers, staff management 
accounting food program health; to 
Satisfaction to children and to pa- 
rents leading to re-enrollment. Fee based 
on time involved. Write Box No. 454. 
CAMPING MAGAZINE. 


FILM RENTAL LIBRARY 


l6mm PICTURES & EQUIPMENT CoO., 
P.O. Box 310, 615 Neville St., Beckley, W 
Va. Serving nation with exclusive master 
plece motion pictures. Write for free copy 
of our catalog. Free loan and rental! films 


Camping Magazine, May, 1955 





230 EAST 


LET US PAY THE 
MEDICAL BILLS FOR 
YOUR CAMPERS! 


BROTHERHOOD MUTUAL LIFE INSURANCE COMPANY 


BERRY STREET 























FORT WAYNE 2, INDIANA 


“Natural well” water or “spring-fed’ water doesnt mean safe 


water. Chlorinated water does. No matter how clear and clean water 


- looks, if it’s not chlorinated it's tai game at any time for disease 


bearing bacteria. 
Chlorination of your drinking supply and swimming pool water 


with Wallace & Tiernan proven equipment ensures the safety of your 


l.camp water... and it costs just pennies per day. 


WA&T chlorination equipment, backed by a nationwide service 
organization and 40 years of experience, serves thousands of camps 


throughout the country. 


Write today for information on how it can serve you. 


WALLACE & TIERNAN INCORPORATED 
25 MAIN STREET, BELLEVILLE 9, N.J. 


8-92 





COSTS ALMOST NOTHING 


To Start and Operate the Daisy 


JUNIOR AIR RIFLERY PROGRAM 
in Camps, Schools, Clubs! 





The amazingly successful Daisy NRA-accepted Junior 
Air Riflery Program offers all these benefits to your camp, 
school or club: starting and upkeep cost is unbelievably low; | 

instructs boys and girls 6 through 14 in safe, proper gun han- fom$ g-; OrmvciaL venom stmow aia WORE 
dling, marksmanship; pleases parents of campers — even offers - an —s o— 
‘all age’’ campers new fun and sport inside on rainy days! rte sl 





a 


ee, 


NRA-affiliated camps, schools, clubs may offer these shooters — (fo AE 
official NRA junior air rifle medals. Qualified members of the % $ \ 
Boy Scouts of America can use their Daisy at camp to earn ! 
their Marksmanship Merit Badge! Junior Air Riflery is a com- 
petitive necessity today for camps having no riflery—as no 
expensive, permanent range is needed. Perfect for camps al- 
ready offering high-power firearm riflery. Write for facts now. 


aN 


© A Daisy Training Air Rifle is not a pneumatic or compressed 
\ air gun. It cannot be “pumped up” to increase power. A Daisy 
is a low “factory-limited”’ power, short range spring-type air 
rifle—safely used by millions of juniors since 1888. It is the 
best and safest gun of its kind for gun handling instruction 





MAIL COUPON FOR 
FREE CIRCULAR 
NOW! 














FAMOUS CULVER SUMMER SCHOOL ADDS 
AIR RIFLERY TO WOODCRAFT CURRICULUM! 


o Nearly half of Culver’s Woodcrifters (300 

boys) participated in the new junicr air rifle 

marksmanship program at Culver Summer 

Schools. Under the watchful eye of their Air 

ah aie - Os iflery Instructor they learn safety rules, to 
. | me beet handle guns properly and shoot accurately 


"WE WANT JUNIOR 


AIR RIFLERY DAISY MANUFACTURING COMPANY 


AT CAMP DEPT. 3055. PLYMOUTH, MICHIGAN, U.S.A. 
THIS YEAR! 
Send Special Introductory Offer and FREE Circular on the | 


JUNIOR AIR RIFLERY CAMP PROGRAM. 
Name 

>t. & No 

City 

Camp Name, Address 

Camp has( )} NO riflery program 

No. of Compers Boys 
Camp Opens Comp Closes 





